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MASTEROFCOMMERCE(M.COM.)2017-18SCHEMEANDSYALLBUS
(CHOICEBASEDCREDITSYSTEM)

    FirstSemester          

Typeof
Course

Course
Code TitleofCourse

Teachin
gHours

perweek
Credit

s

Internal
Assessment/Valuati

on

EndTerm
Examinatio

n
Tota

l
Durationof

Exams(Hours)

Core
MC-101

ManagementProcessandOrganization
Behaviour

4
4 30 70 100 3Hours

Core MC-102 BusinessEnvironment 4 4 30 70 100 3Hours

Core MC-103 EconomicAnalysis 4 4 30 70 100 3Hours

Core MC-104 FinancialAccountingandReporting 4 4 30 70 100 3Hours

Core MC-105 BusinessStatistics 4 4 30 70 100 3Hours

Core
MC-106

ComputerApplicationsinBusinessandCyber
Security

4
4 30 70 100 3Hours

    24      600  

SecondSemester

Typeof
Course

Course
Code TitleofCourse

Teachin
gHours

perweek
Credit

s

Internal
Assessment/Valuati

on

EndTerm
Examinatio

n
Tota

l
Durationof

Exams(Hours)

Core MC-201 InternationalBusiness 4 4 30 70 100 3Hours

Core MC-202 FinancialManagement 4 4 30 70 100 3Hours

Core MC-203 MarketingManagement 4 4 30 70 100 3Hours

Core MC-204 HumanRecourseManagement 4 4 30 70 100 3Hours

Core MC-205 ManagementandCostAccounting 4 4 30 70 100 3Hours

Core MC-206 ResearchMethodology 4 4 30 70 100 3Hours

    24     600  

ThirdSemester

Typeof
Course

Course
Code TitleofCourse

Teachin
gHours

perweek
Credit

s

Internal
Assessment/Valuati

on

EndTerm
Examinatio

n
Tota

l
Durationof

Exams(Hours)

Core MC-301 E-Commerce 4 4 30 70 100 3Hours
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Core MC-302 StrategicManagement 4 4 30 70 100  

Core MC-303 ComprehensiveViva-Voce(External)   2     50  

  DisciplineElective:ThestudentsarerequiredtoOptanyTWOgroupsoutoftheSIXgroupsinthe3rdsemester.    

    ACCOUNTING&FINANCE            

    GROUP-I            

Disciplin
e

Elective

MCF-311 ContemporaryIssuesinAccounting 4 4 30 70 100 3Hours

MCF-312 PrinciplesofBankingandInsurance 4 4 30 70 100 3Hours

  GROUP-II            

MCF-313 DirectTaxLawsandPractices 4 4 30 70 100 3Hours

MCF-314 InvestmentManagement 4 4 30 70 100 3Hours

    MARKETINGMANAGEMENT            

    GROUP-III            

Disciplin
e

Elective

MCM-321 MarketingofServices 4 4 30 70 100 3Hours

MCM-322 ConsumerBehaviour 4 4 30 70 100 3Hours

  GROUP-IV            

MCM-323 AdvertisingManagement 4 4 30 70 100 3Hours

MCM-324 SalesandDistributionManagement 4 4 30 70 100 3Hours

    HUMANRESOURCEMANAGEMENT            

    GROUP-V            

Disciplin
e

Elective

MCH-331 HumanResourceDevelopment 4 4 30 70 100 3Hours

MCH-332 LabourLaws 4 4 30 70 100 3Hours

  GROUP-VI            

MCH-333 IndustrialRelations 4 4 30 70 100 3Hours

MCH-334 LeadershipDynamics 4 4 30 70 100 3Hours

        26     650  

    FourthSemester          

Typeof
Course

Course
Code TitleofCourse

Teachin
gHours

perweek
Credit

s

Internal
Assessment/Valuati

on

EndTerm
Examinatio

n
Tota

l
Durationof

Exams(Hours)

Core MC-401 BusinessEthicsandCorporateGovernance 4 4 30 70 100 3Hours
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Core MC-402 IndianEconomy 4 4 30 70 100 3Hours

  DisciplineElective:ThestudentsarerequiredtoOptanyTWOgroupsoutoftheSIXgroupsinthe4thsemester.    

    ACCOUNTING&FINANCE            

    GROUP-VII            

Disciplin
e

Elective

MCF-411 FinancialStatementAnalysis
4

4 30 70 100 3Hours

MCF-412 ManagementofFinancialServices 4 4 30 70 100 3Hours
  GROUP-VIII            

MCF-413 CorporateTaxPlanning 4 4 30 70 100 3Hours

MCF-414 InternationalFinance 4 4 30 70 100 3Hours

    MARKETINGMANAGEMENT            

    GROUP-IX            

Disciplin
e

Elective

MCM-421 RetailManagement
4

4 30 70 100 3Hours

MCM-422 RuralMarketing 4 4 30 70 100 3Hours

  GROUP-X            

MCM-423 IndustrialMarketing 4 4 30 70 100 3Hours

MCM-424 BrandManagement 4 4 30 70 100 3Hours

    HUMANRESOURCEMANAGEMENT            

    GROUP-XI            

Disciplin
e

Elective

MCH-431 TrainingandDevelopment
4

4 30 70 100 3Hours

MCH-432 LabourWelfareandSocialSecurity 4 4 30 70 100 3Hours

  GROUP-XII            

MCH-433 InterpersonalBehaviourandGroupDynamics 4 4 30 70 100 3Hours

MCH-434 GlobalHumanResourceManagement 4 4 30 70 100 3Hours

        26     600  
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TheDepartmentofCommerceoffersthefollowingopenelectivecourseforthestudentsoffirst,second,thirdand/orfourthsemestersofother
departmentsoftheuniversity

Typeof
Course

Course
Code TitleofCourse

Teachin
gHours

perweek
Credit

s

Internal
Assessment/Valuati

on

EndTerm
Examinatio

n
Tota

l
Durationof

Exams(Hours)

Open
Elective

 

OE-101 CommunicationSkills 4 4 30 70 100 3Hours

OE-201 FundamentalsofCommerce 4 4 30 70 100 3Hours

OE-301 BusinessEnvironment 4 4 30 70 100 3Hours

 OE-401  FundamentalsofEconometrics 4 4 30 70 100 3Hours

 

ThestudentsofDepartmentofCommercewillearnminimum twelve(12)creditsbychoosingsomeopenelectivecoursesofferedbythedifferent
departmentsintheuniversityotherthantheDepartmentofCommerce.

  TotalCreditsandmarksofallfoursemesters  

Semester Credits Marks

I 24 600

II 24 600

III 26 650

IV 24 600
OPENELECTIVECOURSES 12 300

  110 2750
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FIRSTSEMESTER

PAPERS
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MC:101 MANAGEMENTPROCESSANDORGANIZATIONBEHAVIOUR

Theexaminerisrequiredtosetninequestionsinall.Thefirstquestionwillbecompulsory
consistingofshortquestions(2markseach)coveringtheentiresyllabus.Inaddition,eight
morequestionswillbesetcomprisingtwoquestionsfrom eachunit.Thestudentsshallbe
requiredtoattemptfivequestionsinallselectingonequestionfrom eachunitinadditionto
compulsoryQuestionNo.1.Allquestionsshallcarryequalmarks.

Time:3Hours Max.Marks:70

UNIT-I

Meaning,natureand scopeofmanagement;Managementthoughts;Approachesto management:

Scientificprocess,Decisionstheoryschool,Quantitativeandsystem school,Contingencytheoryof

management;Managerialskills;Socialresponsibilityofmanagers.

UNIT-II

ManagerialFunctions:Planning-conceptssignificance,types;Organizing–conceptprinciples,typesof

organizations,authorityresponsibility,power,delegation,decentralization,Staffing;Directing(Leading,

MotivatingandCommunicating);Coordinating;controlling,processandtechniques.

UNIT-III

OrganizationalBehaviour:concepts,determinants,challengesandopportunitiesofOB;contributing

disciplinestotheOB;Organizationalcultureandclimate;FactorsaffectingOB;Understandingand

managingindividualbehaviour,Personality,Perception,Values,AttitudesandLearning.

UNIT-IV

Understanding and managing group behaviour:Interpersonaland group dynamics;Transactional

Analysis;ApplicationsofEmotionalIntelligenceinorganizations.Communication:process,modelsof

communication,issuesinorganizationalcommunication.OrganizationalChange;toanalysethemajor

conceptsoforganizationalbehaviourinbusinessOrganizationalDevelopment;ConflictManagement

andStressManagement.

RECOMMENDEDREADINGS:

1.Robbins;S.P.,OrganizationalBehaviour(13thedition),PrenticeHallofIndiaPvt.Ltd.,New
Delhi.

2.Luthans,Fred,OrganizationalBehaviour,11thEdition,McGrawHillInternational,NewYork.
3.RobinsS.P.,OrganizationalTheory:StructureDesignandApplication,3rded.,PrenticeHallof

IndiaPvt.Ltd..
4.Newstrom,JohnW.andKeithDevis,OrganizationalBehavior:HumanBehavioratWork,Tata

McGrawHill,NewDelhi.
5.Ivancevich:JohnandMicheeolT.Matheson:OrganisationalBehaviourandManagement,

TataMcGrawHill,NewDelhi.
6.Hersey,Paul.KennethH.BlanchardandDeweyEJohnson:ManagementofOrganizational

Behaviour,UtilizingHumanResources,PrenticeHall,NewDelhi.
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MC:102 BUSINESSENVIRONMENT

Theexaminerisrequiredtosetninequestionsinall.Thefirstquestionwillbecompulsory
consistingofshortquestions (2markseach)coveringtheentiresyllabus.Inaddition,eight
morequestionswillbesetcomprisingtwoquestionsfrom eachunit.Thestudentsshallbe
requiredtoattemptfivequestionsinallselectingonequestionfrom eachunitinadditionto
compulsoryQuestionNo.1.Allquestionsshallcarryequalmarks.

Time:3Hours Max.Marks:70

UNIT-I

EnvironmentConceptandAnalyses:InternalandExternalenvironment,microandmacroenvironment;

Globalbusinessenvironment;Environmentalscanning;Economicsystems.

UNIT-II

Macroeconomicindicators;New Industrialpolicyresolution,1991andlatestresolutioninthispolicy;

FiscalandMonetarypolicyandtheirFunctionandimpactonmarkets;RecenteconomicreformsinIndia;

PrivatizationinIndia

UNIT-III

Typesandconceptofenvironment:economic,technological,politicalandgovernment,Demographic,

socialand legalframework forbusiness (Consumerprotection Act,Competition Act,FEMA and

environmentalprotectionAct);Financialenvironment:financialsystem,stockmarketoperationsand

regulations(SEBI).

UNIT-IV

IndustriallabourenvironmentandtradeunionsinIndia;Globalization:Opportunitiesandchallengesfor

MNCs in India; Foreign investmentin India; Trends in globaltrade and economic integration;

ContemporaryIssues:tradeandclimatechange,tradeandfoodsecurity,tradeandfinance,trade

Geopoliticsandsustainabledevelopment.

RECOMMENDEDREADINGS:

1. FaisalAhmedandM.AbsarAlam.BusinessEnvironment:IndianandGlobal Perspective,PHI,New
Delhi.

2.Cherunilam,Francis,BusinessEnvironment,HimalyaPublishingHouse.

3.Misra,S.K.&Puri,V.K.,IndianEconomy,HimalyaPublishingHouse.

4.AswathThapa,K.,BusinessEnvironment,ExcelBooks.

5.BediS.K.,BusinessEnvironment,ExcelBooks.

6.PaulJastin,BusinessEnvironment,TataMcGrawHill.

7.EconomicSurvey,Govt.ofIndia.
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MC:103 ECONOMICANALYSIS

Theexaminerisrequiredtosetninequestionsinall.Thefirstquestionwillbecompulsory
consistingofshortquestions(2markseach)coveringtheentiresyllabus.Inaddition,eight
morequestionswillbesetcomprisingtwoquestionsfrom eachunit.Thestudentsshallbe
requiredtoattemptfivequestionsinallselectingonequestionfrom eachunitinadditionto
compulsoryQuestionNo.1.Allquestionsshallcarryequalmarks.

Time:3Hours Max.Marks:70

UNIT–I

Economicissuesandconcepts;Governmentandthemarket;Successandfailureofmarketandroleof

Government;DemandandsupplyAnalysisandApplication,ElasticityofdemandandSupply;Consumer

choice:MarginalUtilityandIndifferentTheories.

UNIT–II

Analysisofproductionandcoststructureoffirm;Marketsforinputs:Demandandsupplyofinputs;

Labour markets;Capital,investment,and new technology;Market structure Analysis:Perfect

Competition,Monopoly,imperfectCompetitionandoligopoly.

UNIT–III

Macro Economic Issues and Measurement:Macro Economic Instability -Aggregate demand &

AggregateSupply;BasicModelofDeterminationofGDPinshortrun;GDPandPriceLevelinShortrun

andlongrun.

UNIT–IV

Macroeconomypolicies:FiscalPolicy;MacroEconomicPolicyinOpenEconomy;Theroleofmoneyin

Macro economics and monetary policy;GlobalEconomic Issues:Inflation,Unemploymentand

InternationalTrade.

RECOMMENDEDREADINGS:

1.Lipsey&Chrystal,“Economics”,Oxford,TwelfthEdition.

2.Samuelson&Nordhaus,“Economics”,TataMcGraw-Hill,SeventeenthEdition.

3.RobertJ.Carbaugh,“ContemporaryEconomics:AnApplicationApproach”,South-Western

THOMSONLearning,WallStreetJournalEdition(Second).

4.Willam J.Baumol&AlanS.Blinder,“Economics:PrinciplesandPolicy”,THOMSON South-
Western,NinthEdition.

5.SenAnindya,Micro-Economics:TheoryandApplications,OxfordUniversityPress,NewDelhi,.
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MC:104 FINANCIALACCOUNTINGANDREPORTING

Theexaminerisrequiredtosetninequestionsinall.Thefirstquestionwillbecompulsory
consistingofshortquestions(2markseach)coveringtheentiresyllabus.Inaddition,eight
morequestionswillbesetcomprisingtwoquestionsfrom eachunit.Thestudentsshallbe
requiredtoattemptfivequestionsinallselectingonequestionfrom eachunitinadditionto
compulsoryQuestionNo.1.Allquestionsshallcarryequalmarks.

Time:3Hours Max.Marks:

UNIT-I

IntroductiontoAccounting:Meaning,natureandscope,branchesofaccounting;Generallyaccepted

accounting principles (GAAP);Demand and supply offinancialstatementinformation:Parties

demandingfinancialstatementinformation,Conflictsamongparties,factorsaffectingdemandfor

financialstatementinformation.

UNIT-II

AccountingCycle:Businesstransactionsandsourcedocuments,Analyzingtransactions,Journalizing
andpostingtransactions,preparingatrialbalance,adjustedtrialbalanceandpreparationoffinancial
statementsoftradingconcerns.

UNIT-III

TheconceptualframeworkoffinancialStatements:purposeoftheframework,scopeandcoverage,

Qualitative characteristics offinancialstatements,Conceptofcapitaland capitalmaintenance.

Performafinancialstatementsofcorporateentities.Significanceofnotestofinancialstatementsand

accountingpolicies.Otherfinancialreports:Auditor’sreport,Directorsreportandcorporategovernance

report.

UNIT-IV

Qualityofearnings:Windowdressing,Creativefinancialpractices,impactofextraordinaryitems,Quality
ofdisclosureinreportedearnings.FinancialDistress:meaning,indicators,modelsofdistressprediction.

RECOMMENDEDREADINGS:

1.Foster,George,FinancialStatementAnalysis,PearsonEcducationIncl.,SecondEdition.
2.Gupta,R.L.andRadhaswamy,M.,AdvancedAccountancySultanChand&Sons,NewDelhi.
3.Shukla,M.C.,Grewal,T.S.andGupta,S.C.,AdvancedAccounts,S.Chand&Company,New

Delhi.
4.AnthonyR.N.,D.F.HawkinsandK.A.Merchant,Accounting:TextandCases,McGrawHill.
5.JawaharLal,AccountingTheoryandPractice,HimalayaPublishingHouse.
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MC:105 BUSINESSSTATISTICS

Theexaminerisrequiredtosetninequestionsinall.Thefirstquestionwillbecompulsory
consistingofshortquestions(2markseach)coveringtheentiresyllabus.Inaddition,eight
morequestionswillbesetcomprisingtwoquestionsfrom eachunit.Thestudentsshallbe
requiredtoattemptfivequestionsinallselectingonequestionfrom eachunitinadditionto
compulsoryQuestionNo.1.Allquestionsshallcarryequalmarks.

Time:3Hours Max.Marks:70

UNIT-I

Introductiontostatistics:Descriptivestatistics:MeasuresofCentraltendencyand Dispersion;Multiple
regression and correlation:Linearregression equation,Regression equation in terms ofsimple
correlation;coefficients;Reliabilityoftheestimate;MultipleCorrelation;PartialCorrelation.

UNIT-II

Probability: Conceptofprobability;Approachestoprobability;Conditionalprobability;Additiveand

MultiplicativeLaws;Baye’sTheorem;ProbabilityDistributions:Binomial,PoissonandNormal,andtheir

characteristicsandapplications;Samplingmethods:Probabilityandnon-probability,Samplingandnon-

samplingerrors;SamplingDistributions;CentralLimittheorem;Statisticalestimation:pointandinterval.

UNIT-III

InferentialStatistics:TestofHypotheses-formulationofhypothesisanderrorsinhypothesistesting;

ParametricTests:Z,tandF-test,ANOVA(one-way);Non-parametrictests:Chi-square,Mann-Whitney

test,KrusalWallistest,Wilcoxonsignedranktest.

UNIT-IV

StatisticalQualityControl:TypesofControlcharts:ControlchartforVariable-XandR-ChartandControl
chartforattribute– percentagedefectives,fractiondefectivesandno.ofdefects;Indexnumbers:
Methodsforconstructionofindexnumbers,Applicationofindexnumbers,problemsofindexnumbers
construction.TimeSeriesAnalysis:Modelsoftimeseriesanalysis-additiveandmultiplicative;Methods
ofconstructing seasonalindex;Adjusting timeseriesdataforseasonalvariations,Estimation of
seasonalvariations.

RECOMMENDEDREADINGS:

1.Heinz,Kohler:StatisticsforBusiness&Economics,HarperCollins.
2.Hien,L.W:QuantitativeapproachtoManagerialdecisions,PrenticeHall,India,Delhi.
3.LawrenceB.Morse:StatisticsforBusiness&Economics,HarperCollins.
4.Levin,RichardIandDavidSRubin:StatisticsforManagement,PrenticeHallofIndia,Delhi.
5.Sharma,J.K.:BusinessStistics,PearsonEducation(SecondEdition),NewDelhi.
6.Hooda,R.P:StatisticsforBusinessandEconomics,MacmillanIndiaLtd.NewDelhi.
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MC:106 COMPUTERAPPLICATIONSINBUSINESSANDCYBERSECURITY

Theexaminerisrequiredtosetninequestionsinall.Thefirstquestionwillbecompulsory
consistingofshortquestions(2markseach)coveringtheentiresyllabus.Inaddition,eight
morequestionswillbesetcomprisingtwoquestionsfrom eachunit.Thestudentsshallbe
requiredtoattemptfivequestionsinallselectingonequestionfrom eachunitinadditionto
compulsoryQuestionNo.1.Allquestionsshallcarryequalmarks.

Time:3Hours Max.Marks:70

UNIT-I

ComputerHardware:computersystem asinformationprocessingsystem;Computersystem differences
-typesofcomputersystems,inputdevices,outputdevices,storagedevices;Personalcomputers:PC
anditsmaincomponents,hardwareconfiguration,factorsinfluencingPCperformanceand PCasa
virtualoffice;ModernInformationTechnology:BasicideaofLocalAreaNetworks(LAN)andWideArea
Networks(WAN);E-mail;Internettechnologies,accessdevices,conceptofaWorldWideWeband
Internetbrowsing;Multimedia.

UNIT-II

Introduction to Operating systems:Software needs operating systems,application software’s,
programminglanguages;DOS;Windows–latestdevelopments.MSOffice;IntroductionofSPSS.

UNIT-III

Introductiontointernetsecurity:securetransactions,computermonitoring,andtypesofsecuritythreats

orcrimes;Corporatee-mailprivacy:securityforinternettrading,electronicsecuritychallenges,internet

securitypractices,securityprotocols,cryptographyandauthentication,firewalls,encryptiontechniques,

biometricsecurity.

UNIT-IV

IntroductionofCyberLaws:ITAct2000,variousprovisionsofITAct,regulationofcertifyingauthorities,

digitalsignaturecertificates,dutiesofsubscribers,penaltiesandadjudication,thecyberregulations

appellatetribunal,offences,miscellaneousprovisions,latestamendmentsinITact2000;Worldscenario

ofcyberlaws:Law relatingtocybercrimes,hacking,webvandals,cyberfraudandcheating,e-mail

spamming,cyberpornography,inappropriateweblinkingpractices,domainnamedisputes,copyright

protectionincyberworld,softwarepiracy,softwarepatents,protectionofcyberconsumerinIndia,and

CPA1985,cybercontractsandIndiancontractact.

RECOMMENDEDREADINGS:

1.Ahmad,F.,CyberlawinIndia,PioneerBooks,andNewEraLawPublication.
2.BakshiandSuri,CyberandE-commerceLaw,BhartaPublishingHouse,NewDelhi.
3.Sharma,V.,HandBookOfCyberLaws,MacmillanPublication.
4.Singh,Y.,CyberLaws,UniversalLawPublishingCo.
5.Mansfield,Ron:TheCompactGuidetoMicrosoftoffice;BPBpublication,Delhi.
6.Norton,peter:WorkingwithIBM-PC,BPBPublicationsDelhi.
7.O’Brian,J.A:ManagementInformationSystems,TataMcGrawHill,NewDelhi.
8.Greenstein&Feinman,ElectronicCommerce-Security,RiskManagementandControl,

TataMcGrawHill.
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PAPERS
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MC:201 INTERNATIONALBUSINESS

Theexaminerisrequiredtosetninequestionsinall.Thefirstquestionwillbecompulsory
consistingofshortquestions(2markseach)coveringtheentiresyllabus.Inaddition,eight
morequestionswillbesetcomprisingtwoquestionsfrom eachunit.Thestudentsshallbe
requiredtoattemptfivequestionsinallselectingonequestionfrom eachunitinadditionto
compulsoryQuestionNo.1.Allquestionsshallcarryequalmarks.

Time:3Hours Max.Marks:

70

UNIT-I

InternationalBusiness:Importance,nature and scope;Managementofinternationalbusiness
operations – complexities and issues;IT and internationalbusiness;India’s involvementin
InternationalBusiness;Factorsaffecting InternationalBusiness:Socialand Cultural,Economic,
Political,Legaland technologicaladvancement;Globalization -Features and Components,
AdvantagesandDisadvantages.

UNIT-II

Theoriesofinternationaltrade:Classicalandmoderntheoriesofinternationaltrade;Modesofentry
into InternationalBusiness:Exporting,Licensing,Franchising,ContractManufacturing,Trunkey
projects,ForeignDirectInvestmentsandJointVentures.

UNIT-III

Multinationals(MNCs)inInternationalBusiness:Issueininvestment,technologytransfer,pricing
andregulations;Internationalcollaborationsandstrategicalliances.Tradebarriers:tariffandnon-
tariffbarriers,optimaltariff;Balanceofpayments;Exchangeratedetermination.

UNIT-IV

InternationalEconomicInstitutions:WTO,IMF,WorldBank.WTO andIndia;RegionalEconomic
Integration;Theoryofcustomsunion:PartialandGeneralEquilibrium analysis;Emergingmarkets:
BRICSandASEAN.

RECOMMENDEDREADINGS:

1.Danoes,JohnD.Radebaugh,LeeH.,andDanielP.SullivanInternationalBusiness:Environment
andOperations,PrenticeHall.

2.Czinkota,RonkainenandMoffett,InternationalBusiness,CengageLearning,7thed.
3.Griffin,RickyW.and Pustay,MichaelW,InternationalBusiness:A ManagerialPerspective,

PrenticeHall.
4.Hill,Charles,W.L.,InternationalBusiness,McGrawHillCompany,NewYork,.
5.P.SubbaRao,InternationalBusiness,HimalayaPublishingHouse.
6.Sharan,V.InternationalBusiness,concept,EnvironmentandStrategy,Pearson Education.
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MC:202 FINANCIALMANAGEMENT

Theexaminerisrequiredtosetninequestionsinall.Thefirstquestionwillbecompulsory
consistingofshortquestions(2markseach)coveringtheentiresyllabus.Inaddition,eight
morequestionswillbesetcomprisingtwoquestionsfrom eachunit.Thestudentsshallbe
requiredtoattemptfivequestionsinallselectingonequestionfrom eachunitinadditionto
compulsoryQuestionNo.1.Allquestionsshallcarryequalmarks.

Time:3Hours Max.Marks:

70

UNIT-I

FinancialManagement:meaning,objectivesandscope;typesoffinancialdecisions,risk-return

frameworkforfinancialdecision–making;Timevalueofmoney;CapitalBudgetingDecisions:nature,

importanceandtypesofinvestmentdecision;techniquesofevaluatingcapitalbudgetingdecisions,risk

analysisincapitalbudgeting.

UNIT-II

CapitalStructureDecisions:optimum capitalstructure;theoriesofcapitalstructure;factorsdetermining
capitalstructure.Sourcesoflongterm andshortterm finance.CostofCapital:conceptandimportance;
computationsofcostofvarioussourcesoffinance;weightedaveragecostofcapital.

UNIT-III

WorkingCapitalManagement:Conceptandtypesofworkingcapital;operatingcycle,determinantsof

workingcapital,estimationofworkingcapitalrequirement;workingcapitalpolicy;Managementofcash,

accountsreceivablesandinventories;financingworkingcapital.

UNIT-IV

DividendPolicy:Dividendanditsforms,theoriesofdividendpolicyandtheirimpactonthevalueofa

firm;typesofdividendpolicy;CorporateRestructuring:Typesofbusinesscombinations,motivesof

mergersandacquisitions,valuationofmergersandacquisitions.

RECOMMENDEDREADINGS:

1.VanHorne,JamesC.,FinancialManagementandPolicy,PrenticeHallofIndia.
2.PandeyI.M.,FinancialManagement,VikasPublishing.
3.Damodaran,A,CorporateFinance:TheoryandPractice,JohnWiley&Sons.
4.Hampton,John.FinancialDecisionMaking,EnglewoodCliffs,PrenticeHallInc.
5.Khan,M.Y.&Jain,P.K.,FinancialManagement,McGrawHill.
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MC-203 MarketingManagement

Theexaminerisrequiredtosetninequestionsinall.Thefirstquestionwillbecompulsory
consistingofshortquestions(2markseach)coveringtheentiresyllabus.Inaddition,eight
morequestionswillbesetcomprisingtwoquestionsfrom eachunit.Thestudentsshallbe
requiredtoattemptfivequestionsinallselectingonequestionfrom eachunitinadditionto
compulsoryQuestionNo.1.Allquestionsshallcarryequalmarks.

Time:3Hours Max.Marks:70

Unit-I

Nature,Scopeandconceptofmarketing,corporateorientationstowardsthemarketplace;MarketingMix;
Marketing Environmentand Environmentscanning;Marketing information system and Marketing
research;Understanding consumerand industrialmarkets;Marketsegmentation,Targeting and
Positioning.

Unit-II

Productdecisions:productconcept,classificationofproducts,productmix,productlifecycle,new
productdevelopment,brandingpackagingandlabellingdecisions;PricingDecisions:significanceof
price,factorsaffectingpricingdecisions,procedureofsettingprice,pricingmethods,pricingpolicies
andstrategies.

Unit-III

DistributionchannelsandLogisticsmanagement:nature,typesandroleofintermediaries,factors
influencingthechannelselection,intensityofmarketcoverage;ChannelbehaviourandOrganization:
conflictmanagement,verticalmarketingsystem,horizontalmarketingsystem,hybridmarketingsystem;
Logisticsmanagement:objectivesandmajordecisionsareasoflogistics.
Promotionalandcommunicationdecisions:promotionascommunication,elementsofpromotionmix,
factorsinfluencingpromotionmix,roleofadvertising,salespromotion,personalsellingandpublic
relations

Unit-IV

Holistic marketing forthe long run:Trends in marketing practices,Internalmarketing,Socially
responsiblemarketing,Marketingimplementationandcontrol;New issuesinmarketing-Globalization,
Consumerism,Greenmarketing,Directmarketing,Networkmarketing,Eventmarketing,Ruralmarketing,
Ethicsinmarketing.

RECOMMENDEDREADINGS:

1.Kotler,Philip&Armstrong,G.,PrinciplesofMarketing.
2.KotlerPhilip,MarketingManagement.
3.Perreault,William D.&McCarthy,Jr.E.Jerome,BasicMarketing.
4.Czinkota&Kotabe,MarketingManagement.
4.Ramaswamy,V.S.&Namakumari,S.,MarketingManagement:Planning,Control.
5.Kotler,LaneandKeller.,MarketingManagement,14thedition.
7.RajanSaxena,MarketingManagement.
8.R.Srinivas,CaseStudiesinMarketing-Indiancontext.
9.Stanton,FundamentalsofMarketing.
10.BoveeandJohnThill,Marketing.
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MC:204 HUMANRESOURCEMANAGEMENT

Theexaminerisrequiredtosetninequestionsinall.Thefirstquestionwillbecompulsory
consistingofshortquestions(2markseach)coveringtheentiresyllabus.Inaddition,eight
morequestionswillbesetcomprisingtwoquestionsfrom eachunit.Thestudentsshallbe
requiredtoattemptfivequestionsinallselectingonequestionfrom eachunitinadditionto
compulsoryQuestionNo.1.Allquestionsshallcarryequalmarks.

Time:3Hours Max.Marks:

70

UNIT-I

Introduction:Concept,Nature,Scope,ObjectiveandImportanceofHumanResourceManagement;
EvolutionofHumanResourceManagement;EnvironmentofHumanResourceManagement;Personnel
Managementvs.HumanResourceManagement:RoleofHumanResourcePractitioners.

UNIT-II

Acquisition ofHuman Resources :Human Resource Planning Recruitment-source and process;
SelectionProcesstestsandinterviews:JobAnalysisJobDescriptionandjobSpecification.Placement
andinduction;JobChanges-transferpromotion,demotion.Separation.

UNIT-III

TrainingandDevelopment:ConceptandImportanceofTraining,TypesofTraining,MethodsofTraining
DesignofTrainingProgrammes,EvaluationofTrainingEffectiveness;ExecutiveDevelopment-Process
andTechniques;:CareerPlanningandDevelopment.

UNIT-IV

PerformedAppraisal:ConceptandObjectives:JobEvaluation-Concept,ProcessandSignificance:of

employeewelfarehealthandsafetysocialsecurity.

Compensation:AimsandComponentsofEmployeeRemunerationMaintenanceOverviewofemployee

welfare,healthandsafetysocialsecurity.

RECOMMENDEDREADINGS:

1.Aswathappa,K.,HumanResourceandPersonnelManagement,TataMcGrawHill.
2.Dessler,G.,HumanResourceManagement,PearsonEducation.
3.Venktesh,D.N.&JyothiP.,HumanResourceManagement,OxfordUniversityPress.
4.Bohlander,G.&Snell,S.,HumanResourceManagement,CengageLearning.

5.Patnayak,B.,HumanResourceManagement,PHILearning.
6.Rao,V.S.P.,HumanResourceManagement,ExcelBooks.
7.Cascio,W.Y.,ManagingHumanResources,Irwin-McGrawHill.
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MC:205 MANAGEMENTANDCOSTACCOUNTING

Theexaminerisrequiredtosetninequestionsinall.Thefirstquestionwillbecompulsory
consistingofshortquestions(2markseach)coveringtheentiresyllabus.Inaddition,eight
morequestionswillbesetcomprisingtwoquestionsfrom eachunit.Thestudentsshallbe
requiredtoattemptfivequestionsinallselectingonequestionfrom eachunitinadditionto
compulsoryQuestionNo.1.Allquestionsshallcarryequalmarks.

Time:3Hours Max.Marks:70

UNIT-I

ManagementAccounting-Nature,Functions,Objectives and Scope;FinancialAccounting vs.Cost

Accountingvs.ManagementAccounting;RoleandResponsibilitiesofManagementAccountantina

BusinessOrganization.

CostAccounting:Meaning,costconceptsandclassifications.

UNIT-II

BudgetaryControl: Definition;InstallationoftheSystem;ClassificationoftheBudgets;Behavioural

aspectsofBudgeting.StandardCostingandVarianceAnalysis:Concept;SettingofStandards;Analysis

ofdifferenttypesofmaterial,labour,overheadandsalesvariances.

UNIT-III

MarginalCostingandBreakevenanalysis:Cost–Volume-ProfitAnalysis;DifferenttypesofBreak-even

PointsandCharts;ApplicationofMarginalcostingtomanagerialdecisionmaking.

UNIT-IV

ResponsibilityAccounting:Conceptandsignificance;OrganisationalstructureandDecentralization;cost

andbenefitsofdecentralization;ResponsibilityCenters:CostCentre,Revenuecentre,Profitcentreand

Investmentcentre;Transferpricing;Alternative TransferPricing Methods.DivisionalPerformance

Measurement:ReturnonInvestment;ResidualIncome;EconomicValueAddedandReturnonSales;

Non–FinancialPerformancemeasures;BalancedScorecard.

RECOMMENDEDREADINGS:
1.AnthonyA.Atkinson,,RobertS.Kaplan–AdvancedManagementAccounting–PrenticeHallof

India,N.Delhi.

2.CharlesT.Horngren,GaryL.Sundem andWilliam O.Stratton–IntroductiontoManagement

Accounting–PearsonEducation,Delhi.

3.Bhattacharyya,Debarshi–ManagementAccounting–Pearson.

4.CharlesT.Horngren,GeorgeFosterandSrikantM.Daller– CostAccounting:AManagerial

Emphasis–PrenticeHallofIndia,NewDelhi.

5.M.Y.Khan,P.K.Jain–ManagementAccount–TataMcGrawHill.
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MC:206 RESEARCHMETHODOLOGIES

Theexaminerisrequiredtosetninequestionsinall.Thefirstquestionwillbecompulsory
consistingofshortquestions(2markseach)coveringtheentiresyllabus.Inaddition,eight
morequestionswillbesetcomprisingtwoquestionsfrom eachunit.Thestudentsshallbe
requiredtoattemptfivequestionsinallselectingonequestionfrom eachunitinadditionto
compulsoryQuestionNo.1.Allquestionsshallcarryequalmarks.

Time:3Hours Max.Marks:

70

UNIT-I

IntroductiontoBusinessResearch.Formulationoftheresearchproblem anddevelopmentofresearch

hypotheses.CharacteristicsofGoodResearch,EthicsinBusinessResearch.ResearchProcess:Problem

definition,Research Process,Research Design (Exploratory Research,Descriptive research and

ExperimentalResearch)

UNIT-II

Datacollection,measurementandscaling:Secondarydatacollectionmethods,qualitativemethodsof

datacollection,attitudemeasurementand scaling,andquestionnairedesigning.SamplingDesign:

Samplingconcepts,samplingtechniques,samplesizedeterminationanddataprocessing.

UNIT-III

Preliminarydata analysisand interpretation:Univariateand Bivariateanalysisofdata,Testing of

hypotheses,Analysisofvariancetechniques(onewayandtwowayANOVA),non-parametrictests(chi-

squaretest,runtest,omesampleandtwosamplesigntest,Mann-WhitneyUtest,WilcoxonSigned

RankTestandKruskal–WallisTest).

UNIT-IV

AdvanceDataanalysistechniques:Correlationandregressionanalysis,FactorAnalysis,Discriminant

analysis,Clusteranalysisandmultidimensionalscaling.Reportwritingandpresentationofresults.

RECOMMENDEDREADINGS:

1.ChawlaDeepakandNeenaSondhi,ResearchMethodology,VikasPublishingHousePvt.Ltd.
2.Malhotra K.Nareshand DasSatyabhushan,Marketing Research,Pearson Education,New

Delhi,(SixthEdi.)
3.ZikmundWilliam G.,BusinessResearchMethods,Thomson
4.CooperDonaldR&SchindlerPamelaS,BusinessResearchMethods,McGrawHill
5.KothariCR,ResearchMethodology&Technique,NewAgeInternationalPublisher
6.Parnneevselvam R,ResearchMethodology,PrenticeHallofIndia
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SEMESTERPAPERS
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MC:301 E–COMMERCE

Theexaminerisrequiredtosetninequestionsinall.Thefirstquestionwillbecompulsory
consistingofshortquestions(2markseach)coveringtheentiresyllabus.Inaddition,eight
morequestionswillbesetcomprisingtwoquestionsfrom eachunit.Thestudentsshallbe
requiredtoattemptfivequestionsinallselectingonequestionfrom eachunitinadditionto
compulsoryQuestionNo.1.Allquestionsshallcarryequalmarks.

Time:3Hours Max.Marks:

70

UnitI

IntroductiontoElectronicCommerce:Meaning,natureandscope;applicationofe-commerce;evolution
ofWorldWideWebanditsfuture.FrameworkofE-Commerce.InternetServiceProvider.

UnitII

IntroductionHTML(HyperTextMarkupLanguage):FeaturesofHTML-frontpageexplorer-Frontpage
editor-Featuresoffrontpageeditor-CreatingandaddingWebPagesaddinghyperlinksandenhancing
WebPages.

UnitIII

BusinessModelsofE-Commerce;B2B,B2C,B2Gandothermodelsofe-commerce;B2BE-Commerce:
needandalternativemodels;UsingpublicandprivatecomputernetworksforB2Btrading;E-marketing-
Traditionalwebpromotion;Webcounters;Webadvertisements.B2CE-Commerce:Cataloging,Order
planningandordergeneration;Orderselectionandprioritization;Orderscheduling,fulfillinganddelivery,
Orderbilling,Postsalesservices.

Unit–IV

ElectronicPaymentSystem:Typesofpaymentsystems–e-cashandcurrencyservers,creditcards,
smartcards;electronicpursesanddebitcards;E-CommerceAndBankingIndustry;E-Commerceand
RetailIndustry.IntranetandSupplyChainManagement.IntranetandCorporateFinance.TheCorporate
DigitalLibrary.Post-Modernism andtheWeb:Societaleffects.

RECOMMENDEDREADINGS:

1.Laudon,KennethC.andCarolGuercioTraver(2002)E-commerce:business,
technology,society.(NewDelhi:PearsonEducation).

2.Awad,EliasM.(2007),ElectronicCommerce:From VisiontoFulfilment(New
Delhi:PearsonEducation).

3.Smith,P.R.andDaveChaffey(2004),eMarketingeXcellence;TheHeartofeBusiness(UK :
ElsevierLtd.)

4.GuidetoCyberLaws-RohnayD.Ryber(Wadhwa,Nagpur).
5.E-Commerce:D.JosephPHI.
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MC:302 STRATEGICMANAGEMENT

Theexaminerisrequiredtosetninequestionsinall.Thefirstquestionwillbecompulsory
consistingofshortquestions(2markseach)coveringtheentiresyllabus.Inaddition,eight
morequestionswillbesetcomprisingtwoquestionsfrom eachunit.Thestudentsshallbe
requiredtoattemptfivequestionsinallselectingonequestionfrom eachunitinadditionto
compulsoryQuestionNo.1.AllquestionsshallcarryequalMarks.

Time:3Hours Max.Marks:

70

UnitI

StrategicManagement– AnIntroduction– Evolutionofbusinesspolicyasadiscipline–
Conceptofstrategic management- Characteristics ofstrategic management– Defining
strategy,Strategyformulation–Stakeholdersinbusiness–Vision,missionandpurpose

UnitII

Strategicanalysisandchoice–EnvironmentalThreatandOpportunityProfile(ETOP)-

OrganizationalCapabilityProfile-StrategicAdvantageProfile–CorporatePortfolioAnalysis–

SWOTAnalysis–SynergyandDysergy

UnitIII

GAPAnalysis–Porter’sFiveForcesModelofcompetition–MeKinsey’s7sFrameworkGE9Cell

Model-Distinctivecompetitiveness–Selectionofmatrix,changeDriers

UnitIV

StrategyEvaluation–Importance–SymptomsofMalfunctioningofstrategy–Organization

anarchies–OperationsControlandStrategicControl–Measurementofperformance–

Analyzingvariances-Roleoforganizationalsystemsinevaluation

RECOMMENDEDREADINGS:

1.Kazmi,Azhar,BusinessPolicy2nded.
2.ThompsonJr,ArthurA.andStrickland,A.J.StrategicManagement-ConceptandCases12thed.
3.Ramaswamy,StrategicPlanning,formulationofCorporateStrategy.
4.SubbaRao,P.,BusinessPolicyandStrategicManagement.
5.Srivastava,R.M.ManagementPolicyandStrategicManagementconcepts,SkillsandPractices.
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GENERICELECTIVEPAPERS

MCF:311 CONTEMPORARYISSUESINACCOUNTING

Theexaminerisrequiredtosetninequestionsinall.Thefirstquestionwillbecompulsory
consistingofshortquestions(2markseach)coveringtheentiresyllabus.Inaddition,eight
morequestionswillbesetcomprisingtwoquestionsfrom eachunit.Thestudentsshallbe
requiredtoattemptfivequestionsinallselectingonequestionfrom eachunitinadditionto
compulsoryQuestionNo.1.Allquestionsshallcarryequalmarks.

Time:3Hours Max.Marks:70

UNIT-I

HumanResourceAccounting:MeaninganddefinitionofHRA,ImportanceandobjectivesofHRA,
LimitationsofHRA,NeedofHRA formanagers,ModelsofHRA.SocialAccounting:Meaningand
Definition ofSocialAccounting,Theories ofSocialaccounting,Need and importance ofSocial
Accounting,CurrentpositionofSocialAccountinginIndia,RoleofcorporateSocialAccounting.

UNIT-II

Inflation Accounting:Meaning and definition ofInflation Accounting,Various models ofInflation
Accounting,Methods ofInflation Accounting.Brand Accounting:Overview ofBrand Accounting,
ImportanceandroleofBrandaccountingincorporate,variousissuesandchallengesassociatedwith
BrandAccounting.

UNIT-III

InternationalDimensionsofaccountingandcontrol:Multinationalenterprise,Inter-nationalizationof
capitalmarkets,Internationalizationofaccountingprofession.Operationalandconceptualissue.Foreign
currencytranslations,methodsandpractices.

UNIT-IV

NewDimensionofAccounting:MeaningofGAAP,IntroductiontoIFRS,OverviewofIFRS,Comparative
positionofIFRSandIndianGAAP,Governmentinfluencesonfinancialreporting.Introductiontoforensic
accounting,environmentalaccounting.

RECOMMENDEDREADINGS:

1.M.DavidHaddock,JohnPrice,&MichaelFarina,CollegeAccounting:A
2.ContemporaryApproach,TataMcGrawHill.
3.StevenM.Bragg,InterpretationandApplicationofGenerallyAcceptedAccounting
4.Principles2011,JohnWiley.
5.KenMarshall,SteveArnold,IFRSConversion:Issues,Implications,Insights,JohnWiley.
6.Clifton,R.,BrandsandBranding,JohnWiley.
7.Teng,FinancialAccounting,AsianBookPvt.Limited.
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MCF:312 PRINCIPLESOFBANKINGANDINSURANCE

Theexaminerisrequiredtosetninequestionsinall.Thefirstquestionwillbecompulsory
consistingofshortquestions(2markseach)coveringtheentiresyllabus.Inaddition,eight
morequestionswillbesetcomprisingtwoquestionsfrom eachunit.Thestudentsshallbe
requiredtoattemptfivequestionsinallselectingonequestionfrom eachunitinadditionto
compulsoryQuestionNo.1.Allquestionsshallcarryequalmarks.

Time:3Hours Max.Marks:70

UNIT-I

IntroductiontoInsurance:Meaning,Typesofinsurance;Principlesofinsurance;Importantinsurance
policiesinLifeandNon-lifeInsurance;IRDAanditsroleininsurancesectorinIndia;Liberalizationof
InsuranceindustryinIndia;Insurancebusinessoperations,ConceptandimplicationsofBanassurance.

UNIT-II

Insurance Environment:Internal,External,Legaland Commercial.Comparative Environmentof
InsuranceBusiness,Insuranceprocedure-SettlementofClaimsunderlifeandnon-lifeinsurance.

UNIT-III

IntroductiontoBanking:Meaning,functions,importanceandgrowthofbankingsectorinIndia.Roleof
RBIinCreditand MonetaryPlanning,CapitalAdequacyand CapitalPlanning.SecuritiesforBank
Advances:FormsofsecuritiesandprecautionstakenbyBanksinacceptingthesesecurities.

UNIT-IV

Guarantees:ContractofGuaranteeandcontractofindemnity,GuaranteeasBanker'sSecurity.Banker
CustomerRelationship;ContemporaryIssuesinBanking:NPAandCapitalAdequacyNormsinIndian
Banks.RecentdevelopmentsinBankingandInsuranceinIndia.

RECOMMENDEDREADINGS:

1.Gulshan,S.S.,LawandPracticesofBankinginIndia.
2.Gaungully,Ashok,InsuanceManagement,NewAgePublishers,NewDelhi.
3.Varshney,P.N.,BankingLawandPractice,SultanChand&Sons,NewDelhi.
4.Cox,David,ElementsofBanking;JohnMurray,London.
5.Mehta,R.R.S.,FundamentalofBanking;HimalayaPublichingHouse   Co.,N.Delhi.
6.Nigam,B.M.L.,BankingLawandPractice,KonarkPublishers,Delhi.
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MCF:313 DIRECTTAXLAWSANDPRACTICES

Theexaminerisrequiredtosetninequestionsinall.Thefirstquestionwillbecompulsory
consistingofshortquestions(2markseach)coveringtheentiresyllabus.Inaddition,eight
morequestionswillbesetcomprisingtwoquestionsfrom eachunit.Thestudentsshallbe
requiredtoattemptfivequestionsinallselectingonequestionfrom eachunitinadditionto
compulsoryQuestionNo.1.Allquestionsshallcarryequalmarks.

Time:3Hours Max.Marks:70

UNIT-I

Basicconceptsofincometax:AssessmentYear,PreviousYear,Person,Assesses,Income,Agricultural
Income,ResidentialStatusandincidenceoftaxforIndividual,HUFandCompany,IncomesExemptfrom
Tax.Taxplanning,taxavoidanceandtaxevasion.

UNIT-II

IncomeanditscomputationundertheheadSalaries,HouseProperty,ProfitsandGainsofbusinessand

profession,CapitalGainsandOthersources.

UNIT-III

Setoffandcarryforwardoflosses,Clubbingofincome,Deductionoftaxatsource,Advancepaymentof

tax,Deductionsfrom grosstotalincome.

UNIT-IV

Assessmentofindividualsand HUF,Return ofIncome:Compulsoryfiling ofreturnsbased upon

economiccriterions,FormsofReturn,TypesofAssessments.IntroductiontoWealthTaxActandGift

TaxAct.

RECOMMENDEDREADINGS:

1.MalhotraH.C.,IncomeLawandPractice,SahityaBhawanPublication
2.SinghaniaV.K,StudentGuidetoIncomeTax,Taxmann’sPublication
3.LalB.B.,IncomeTaxLawandPractice
4.SinghaniaV.K,DirectTaxes:LawandPractice,Taxmann’sPublication
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MCF:314 INVESTMENTMANAGEMENT

Theexaminerisrequiredtosetninequestionsinall.Thefirstquestionwillbecompulsory
consistingofshortquestions(2markseach)coveringtheentiresyllabus.Inaddition,eight
morequestionswillbesetcomprisingtwoquestionsfrom eachunit.Thestudentsshallbe
requiredtoattemptfivequestionsinallselectingonequestionfrom eachunitinadditionto
compulsoryQuestionNo.1.Allquestionsshallcarryequalmarks.

Time:3Hours Max.Marks:

70

UNITI

Elementsofinvestments:natureand importanceoffinancialassets,conceptofreturn and risk,

investmentprocess,assetsclassesandfinancialinstruments;Securitymarkets:basicsofprimary

marketsandsecondarymarkets.

UNITII

SecurityAnalysis:Fundamentalanalysis-economicanalysis,industryanalysisandcompanyanalysis;
technicalanalysis;efficientmarkettheory.

UNITIII

ModernInvestmentTheory:rationaleandimportanceofinvestmentinportfolio;Portfolioselection
problem-measurementofriskandreturnofinvestmentportfolio,investor’sutilityfunctionandits
behavior;Portfolio analysis-Mean-VariantPortfolio Frontier,Separation Theorem,The Markowitz
PortfolioOptimizationModelandMarketmodel.

UNITIV

Assetpricingandperformance:Capitalassetpricingmodel-methodology,capitalmarketline,security
marketline,CAPM and IndexModels;Arbitrage Pricing Theory;Portfolio performance evaluation
measures.

RECOMMENDEDREADINGS:

1.BodieZ.,AlexKaneAlanJ.Marcus,Investments,MacGrawHillPublication.
2.Bailey,R.E.,TheEconomicsofFinancialMarkes,CambridgeUniversityPress
3.Sharpe,William F.etal,Investment.NewDelhi,PrenticeHallofIndia.
4.Reilly,FrankK.&Brown,KeithC.,InvestmentAnalysisandPortfolioManagement,South-Western

CengageLearningIndiaPvt.Ltd.
5.Fischer,DonaldE.&Jordan,RonaldJ.,SecurityAnalysisandPortfolioManagement,PrenticeHall

ofIndia.
6.Fuller,RussellJ.& Farrell,JamesL.,ModernInvestmentandSecurityAnalysis,New York,

McGrawHill.
7.Alexander,GordenJ.&Bailey,JefferyV.,InvestmentAnalysisandPortfolioManagement,Dryden

Press,ThomsonLearning.
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MCM:321 MARKETINGOFSERVICES

Theexaminerisrequiredtosetninequestionsinall.Thefirstquestionwillbecompulsory
consistingofshortquestions(2markseach)coveringtheentiresyllabus.Inaddition,eight
morequestionswillbesetcomprisingtwoquestionsfrom eachunit.Thestudentsshallbe
requiredtoattemptfivequestionsinallselectingonequestionfrom eachunitinadditionto
compulsoryQuestionNo.1.Allquestionsshallcarryequalmarks.

Time:3Hours Max.Marks:70

UNITI

IntroductiontoServices:TheEmergenceofServiceEconomy,ServiceandTechnology,Characteristics

ofServices compared to Goods,Service Marketing Mix,Gap modelofService Quality,Service

classification,MarketingframeworkandchallengesinServiceBusiness,managingserviceproductivity

anddifferentiation.

UNITII

FocusontheCustomer:ConsumerbehaviourinServices,CustomerExpectationofServices,and

CustomerperceptionofServices.Customerdefinedservicestandards.ElementsinaneffectiveService

MarketingResearchProgramme,Buildingcustomerrelationship,Relationshipdevelopmentstrategies,

ReasonsofServiceFailure,Servicerecoveryandstrategies.

UNITIII

Aligning Service design and standards:Challenges ofServices,Innovation and design,Service

Blueprinting,newservicedevelopmentprocess,Customer-definedservicestandards,Physicalevidence

andtypesofservice,Guidelinesforphysicalevidencestrategies,importantserviceindustries-Hospitality

andTourism,Transportation,BankingandInsurance,EducationandEntertainment,Healthcare.

UNITIV

Deliveringandperformingservices:Employeesroleinservicedelivery,Customersroleinservicedelivery,

Deliveringservicesthroughintermediariesandelectronicchannels,Strategiesformatchingcapacityand

demand,Key service communication challenges,Approaches to pricing services,Financialand

Economicimpactofservices.

RECOMMENDEDREADINGS:

1.ChristopherLovelock,JochenWirtz and JayantaChatterjee.Services Marketing.5th edition.

PearsonEducation.

2.ValarieAZeithaml,MaryJoBitner,DwayneDGremlerandAjayPandit.ServiceMarketing.4th

edition.McGrawHill.

3.Srinivasan.Servicemarketing:IndianContext.2ndedition,PHI.

4. Teresa Swartz,Dawn Iqcobucci.Handbook ofService Marketing and Management.Sage

Publication
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MCM:322 CONSUMERBEHAVIOUR

Theexaminerisrequiredtosetninequestionsinall.Thefirstquestionwillbecompulsory
consistingofshortquestions(2markseach)coveringtheentiresyllabus.Inaddition,eight
morequestionswillbesetcomprisingtwoquestionsfrom eachunit.Thestudentsshallbe
requiredtoattemptfivequestionsinallselectingonequestionfrom eachunitinadditionto
compulsoryQuestionNo.1.Allquestionsshallcarryequalmarks.

Time:3Hours Max.Marks:70

UNIT–I

Consumer Behaviour- Introduction to consumer behaviour;Its Roots in Various Disciplines,

InterrelationshipbetweenConsumerBehaviourandMarketingStrategy,ConsumerResearch;Process,

ResearchMethods&Tools,TypesanditsRelevance.

UNIT–II

Consumeras an Individual-ConsumerNeeds and Motivation;Goals,Dynamics ofMotivation,

MeasurementofMotives,PersonalityandConsumerBehaviour;Nature,TheoriesofPersonalityandSelf

Concept,ConsumerPerception and Information Processing;Dynamics ofPerception,Consumer

Imagery,andPerceivedRisk,Learning &ConsumerInvolvement;Meaning,Behavioural&Cognitive

LearningTheoriesandapplicationtomarketing,ConsumerAttitude;Meaning,AttitudeFormation&

Change,RelationshipinBehaviour&AttitudeFormation,andStructuralModels.

UNIT–III

GroupDynamicsandConsumerBehaviour-ReferenceGroups;Meaning,Types,Affects,Relevanceand

Applications,TheFamily;Functions,DecisionMakingandFamilyLifeCycle,SocialClass;Meaning,

TypesofStatus,LifestyleProfilesandMobilityinSocialClasses,Measurements,InfluenceofCulture;

Characteristics,Measurements&CoreValuesofCulture,SubCulturalAspectsonConsumer’MindSet;

Meaning,Types&UnderstandingofMultipleSubculturalMembershipInteraction&Influence.

UNIT–IV

ConsumerDecisionMakingProcess-PersonalInfluenceandtheOpinionLeadership;Meaningand

DynamicsofOpinionLeadershipProcess,MeasurementofOpinionLeadership,DiffusionofInnovations;

ProcessofDiffusion&Adoption,ProfileofConsumerInnovator,ConsumerDecisionMaking;Meaningof

Decision,LevelsofDecisionMaking.ConsumerBehaviourModels,Currenttrendsandethicalissuesin

ConsumerBehaviouralStudies.

RECOMMENDEDREADINGS:

1.Assael,H.,ConsumerBehaviourandMarketingAction,AsianBooksPrivateLimited,NewDelhi,
5thEdition

2.Engel,J.F.,Kollat,D.T.,RogerD.Blackwell,R.D.'Consumerbehaviour,HoltMcDougal,2ndEdition.
3.HawkinsD.,MothersbaughD.,ConsumerBehavior:BuildingMarketingStrategy,12thEdition
4.SchiffmanL.andKanuk,L.,ConsumerBehavior,PrenticeHall,10thEdition
5.Schiffman,L.,&Wisenblit,J.,ConsumerBehaviour.PrenticeHallPTR,11thEdition.
6.Loudon.ConsumerBehavior:ConceptsandApplications.TataMcGraw-HillEducationPrivate

Limited,Noida,UttarPradesh,India,4thEdition.
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MCM:323 ADVERTISINGMANAGEMENT

Theexaminerisrequiredtosetninequestionsinall.Thefirstquestionwillbecompulsory
consistingofshortquestions(2markseach)coveringtheentiresyllabus.Inaddition,eight
morequestionswillbesetcomprisingtwoquestionsfrom eachunit.Thestudentsshallbe
requiredtoattemptfivequestionsinallselectingonequestionfrom eachunitinadditionto
compulsoryQuestionNo.1.Allquestionsshallcarryequalmarks.

Time:3Hours Max.Marks:70

UNIT1

Thegrowthofadvertisingandpromotion,theevolutionofIMCandacontemporaryperspective,Abasic

modelofcommunication,Analysisofthecommunicationprocess,Roleofadvertisinginthemarketing

process,evaluatingthesocial,ethicalandeconomicaspectsofadvertisingandpromotion.

UNIT2

Participantsintheadvertisingprocess,Roleofadvertisingagencies,TypesofAdagencies;Agency

compensation;Appraisalofagency.Anoverviewofconsumerbehaviour;Determiningtargetaudience;

Consumerdecision-makingprocess.

UNIT3

Determining integrated marketing communication objectives,DAGMAR:An approach to setting

objectives,Establishing and allocating the promotionalbudget.The importance ofcreativity in

Advertising,Advertising creativity,Planning Creativestrategy,Thecreativechallengeand process,

Creativestrategydevelopment,Implementationandevaluation.

UNIT4

MediaplanningandStrategy:Developingthemediaplan,Establishingmediaobjectives,Developingand

implementingmediastrategies,Evaluatingandfollow-up.Characteristicsandevaluationofmedia:Print

media,Supportmedia,Direct-marketing,Internetandinteractivemedia,Salespromotion,Publicrelation,

Publicandcorporateadvertising,Monetaryevaluationandcontrol.Measuringtheeffectivenessofthe

promotionalprogramme.

RECOMMENDEDREADINGS:

1.GeorgeE.Belch,MichaelA.BelchandKeyoorPurani.AdvertisingandPromotion.McGraw Hil

Education.

2.RajeevBatra,JohnG.MyersandDavidA.Aaker.AdvertisingManagement,4thedition.Pearson

Education

3.LarryPercyandRichardElliot.StrategicAdvertisingManagement,3rdedition.Oxfordpublishing

4.JackZ.SissorsandRogersB.Baron.AdvertisingMediaPlanning.

5.JaishriJethwaneyandShrutiJain.AdvertisingManagement.1stedition.Oxfordpublishing

6.KrutiShah,AdvertisingandIntegratedMarketingCommunications.TataMcGrawhill.
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MCM:324 SALESANDDISTRIBUTIONMANAGEMENT

Theexaminerisrequiredtosetninequestionsinall.Thefirstquestionwillbecompulsory
consistingofshortquestions(2markseach)coveringtheentiresyllabus.Inaddition,eight
morequestionswillbesetcomprisingtwoquestionsfrom eachunit.Thestudentsshallbe
requiredtoattemptfivequestionsinallselectingonequestionfrom eachunitinadditionto
compulsoryQuestionNo.1.Allquestionsshallcarryequalmarks.

Time:3Hours Max.Marks:

70

UNIT-I

SalesManagement:Concept,Objectivesandfunctions;Integratedsalesandmarketingmanagement;
PersonalSelling:Personalsellingprocess;Theoriesofselling;Ethicalissuesinsalesmanagement.

UNIT-II

Sales Planning:Importance,approaches and process ofsales planning;Sales forecasting;Sales
budgeting.SalesOrganization:Purpose,principlesandprocessofsettingupasalesorganization;Sales
organizationalstructures;Territoryand QuotaManagement:Need,procedureforsetting up sales
territories;SalesQuotas:Purpose,typesofquotas,administrationofsalesquotas;ManagingtheSales-
force

UNIT-III

Distributionmanagementandmarketingmix;Marketingchannels:retailingandwholesaling;Distribution
channels:role ofdistribution channel,factors affecting choice ofdistribution channels,channel
management,,channeldesigndecisionanddistributionintensity.

UNIT-IV

Introductiontologisticmanagement:Nature,role,scopeandevolutionoflogisticmanagement;Total
costconcept,conceptofcustomerservice,majordecisionareaoflogistic;Logisticmarketandsupply
chainmanagement;integratedlogisticsystem;Roleoftransportationandwarehousing inlogistic
management.

RECOMMENDEDREADINGS:

1.Anderson,Hair,Bush,ProfessionalSalesManagement,McGrawHill,Singapore.
2.DalrympleD.J&W.J.Cron,SalesManagement-ConceptsandCases,JohnWiley,NewYork.
3.Ford,Churchill,Walker,Managementofsalesforce,McGrawHill,Singapore.
4.Johnson,Kurtz,Schewing,SalesMangement,McGrawHill,Singapore.
5.KrikC.A.,Salesmanship,Taraporewala,Bombay.
6.LancasterG,SellingandSalesManagement,Macmillan,NewDelhi.
7.Stanton,W.J.&R.Spiro,ManagementofSalesForce,McGrawHill,Singapore
8.Still,Richard,R.,Edward,W.Cundiff,&Norman,A.P.Govoni,SalesManagement,PrenticeHall,New

Delhi.
9.Ballu,RonaldH.,BusinessLogisticManagement,EnglewoodCliffs,NewYork,PrenticsHallInc.
10.Bowersoxandother,PhisicaldistributionManagement,TataMcGrawHll,NewDelhi.
11.HavaldarKrishanK.andCavaleV.M.,SalesanddistributionManagemnt,TataMcGrawHill,New

Delhi.
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MCH:331 HUMANRESOURCEDEVELOPMENT

Theexaminerisrequiredtosetninequestionsinall.Thefirstquestionwillbecompulsory
consistingofshortquestions(2markseach)coveringtheentiresyllabus.Inaddition,eight
morequestionswillbesetcomprisingtwoquestionsfrom eachunit.Thestudentsshallbe
requiredtoattemptfivequestionsinallselectingonequestionfrom eachunitinadditionto
compulsoryQuestionNo.1.Allquestionsshallcarryequalmarks.

Time:3Hours Max.Marks:

70

CourseContents:

UNITI

FoundationsofHumanResourceDevelopment(HRD):Evolution,Concept,Goals,Benefits,Functions;
RolesandCompetenciesofHRDprofessionals;InfluenceofHRDonEmployeeBehaviour;HRDand
Learning;ChallengesinHRD.

UNITII

Framework forHRD:Assessing HRD needs,Designing and developing effective HRD programs,
Implementing HRD programs,evaluating effectiveness ofHRD Programs:Purpose,Models and
FrameworkofEvaluation,HRDAudit,EthicalIssuesinEvaluation;HRDClimateandCulture.

UNITIII

HRDApplications:CoachingandMentoring,SocializationandOrientation,TrainingandDevelopment,
Careermanagementand development,Potentialappraisaland development,Succession Planning,
Employeecounseling,Competencymapping,OrganizationDevelopmentandChange,PeopleCapability
MaturityModel(PCMM),QualityofWorkLife.

UNITIV

ContemporaryIssues in HRD:HRD and Diversity-HRD programs forculturallydiverse employees,
AdaptingtoLabourMarketChanges,HRDpracticesinIndianandInternationalorganizations.

RECOMMENDEDREADINGS:

1.Desimone,Werner,HumanResourceDevelopment,CengageLearning.
2.Haldar,U.K.,HumanResourceDevelopment,OxfordPublications
3.Krishnaveni,R.,HumanResourceDevelopment,ExcelBooks.
4.Wilson,J.P.,HumanResourceDevelopment,Koganpage.
5.Rao,T.V.,FutureofHRD,MacmillanPublishersIndia.
6.Rao,T.V.,Human Resource Development,Experiences,Interventions,Strategies,SAGE

Publications.
7.Mankin,D.,Humanresourcedevelopment,OxfordUniversityPressIndia.
8.Curtis,B.,Hefley,W.E.,Miller,S.A.,ThePeopleCapabilityMaturityModel:Guidelines

forImprovingWorkforce,PearsonEducation.
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MCH:332 LABOURLAWS

Theexaminerisrequiredtosetninequestionsinall.Thefirstquestionwillbecompulsory
consistingofshortquestions(2markseach)coveringtheentiresyllabus.Inaddition,eight
morequestionswillbesetcomprisingtwoquestionsfrom eachunit.Thestudentsshallbe
requiredtoattemptfivequestionsinallselectingonequestionfrom eachunitinadditionto
compulsoryQuestionNo.1.Allquestionsshallcarryequalmarks.

Time:3Hours Max.Marks:70

UNIT-I

Introduction,Emergence,NeedandObjectivesofLabourLaws;PrinciplesofModernLabourLaws;
ClassificationofLabourLaws;ILO,IndianConstitutionandLabourLegislations.

UNIT-II

RegulativeLabourLaws:TradeUnionAct;IndustrialDisputeAct;FactoryAct.

UNIT-III

Wage-RelatedLabourLaws:PaymentofWagesAct;Minimum WagesAct;PaymentofBonusAct;

PaymentofGratuityAct.

UNIT-IV

SocialSecurityLabourLaws:Workmen’sCompensationAct;Employees’StateInsuranceAct;Employees
ProvidentFundandMiscellaneousProvisionsAct.

RECOMMENDEDREADINGS:

1. Singh,B.D.,LabourLawsforManagers,ExcelBooks
2. Kapoor,N.D.,MercantileLaw,SultanChandandSons.
3. Taxmannn’sLabourLaws,TaxmannPublishingPvt.Ltd.
4. Srivastava,S.C.,IndustrialRelationsandLabourLaw,VikasPublishingHouse.
5. LatestBareActofeachAct.
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MCH:333 INDUSTRIALRELATIONS

Theexaminerisrequiredtosetninequestionsinall.Thefirstquestionwillbecompulsory
consistingofshortquestions(2markseach)coveringtheentiresyllabus.Inaddition,eight
morequestionswillbesetcomprisingtwoquestionsfrom eachunit.Thestudentsshallbe
requiredtoattemptfivequestionsinallselectingonequestionfrom eachunitinadditionto
compulsoryQuestionNo.1.Allquestionsshallcarryequalmarks.

Time:3Hours Max.Marks:70

UNIT-I

IndustrialRelations:Concept,evolution,significance,perspectives and organization;Anatomy of

industrialrelations;Industrialrelations and the State;Trade Unions:Concept,significance,types,

approachesand objectives,Problemsoftradeunionsin India and recommendationsofNational

Commissiononlabourforstrengtheningoftradeunions.

UNIT-II

CollectiveBargaining:concept,importanceandprocessofbargaining;ParticipativeManagement:Forms

ofworker’sparticipationinmanagement;Tripartiteandbipartitebodies;StandingorderandGrievance

procedure;CodeofDiscipline.

UNIT-III

IndustrialDisputes:ConciliationandBoardofconciliation;Arbitration:typesandevaluation;Adjudication:

ThreetierSystem,Modelprinciplesforreferenceofdisputetoadjudication.

UNIT-IV

ModernandinternationalScenarioofIndustrialrelations:IndustrialRelationsandTechnologicalChange;

IndustrialRelationsandHRD;ILO andIndustrialRelations;LegalFrameworkofIndustrialRelations;

IndustrialRelationssystemsinIndia,UK,USAandJapan.

RECOMMENDEDREADINGS:

1.Mamoria&Manoria,DynamicsofIndustrialRelations;HimalayaPublishingHouse.
2.Niland,JR..,TheFutureofIndustrialRelations,Sage.
3.Davar;R.S.,PersonnelManagementandIndustrialRelations;VikasPublishingHousePvtLtd.
4.Manappa,A.,IndustrialRelations;TataMcGrawHillPublishingCompanyLtd.
5.Dwivedi;R.S.,ManagingHumanResourcesandIndustrialRelations.GalgotiaPublishingCompany.
6.Srivatava;S.C.,IndustrialRelationsandLabourLaws,VikasPublishingHousePvtLtd.
7.VenkataRatnam,C.S.,IndustrialRelations;OxfordUniversityPress.
8.RatnaSen,IndustrialRelationsinIndia;MacmillanIndiaLtd.
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MCH:334 LEADERSHIPDYNAMICS

Theexaminerisrequiredtosetninequestionsinall.Thefirstquestionwillbecompulsory
consistingofshortquestions(2markseach)coveringtheentiresyllabus.Inaddition,eight
morequestionswillbesetcomprisingtwoquestionsfrom eachunit.Thestudentsshallbe
requiredtoattemptfivequestionsinallselectingonequestionfrom eachunitinadditionto
compulsoryQuestionNo.1.Allquestionsshallcarryequalmarks.

Time:3Hours Max.Marks:70

UNIT-I

Leadership Dynamics:Concept,Leadership and Management,Leadership and Power,Successful
LeadershipversusEffectiveLeadership.

UNIT-II

Leadership Approaches:TraitApproach,BehaviouralApproach,SituationalApproach,Contingency
Approach,PathGoalApproach.

UNIT-III

LeadershipStyles:Autocratic,Democratic,Participative,Supportive,Free-rein;ComparativeAnalysisof
LeadershipStyles,BuildingEffectiveLeadershipStyles,LeadershipStylesofFamousPersonalities.

UNIT-IV

Contemporary Issues in Leadership:Charismatic Leadership,Women Leadership,Multicultural
Leadership, Team Leadership, Ethics in Leadership, Servant Leadership, Transactional and
Transformationalleadership.

RECOMMENDEDREADINGS:

1.Northouse,G.P.,Leadership:TheoryandPractice,SagePublications.
2.Yukl,G.,LeadershipinOrganizations,Pearson.
3.Hersey,P.,Blanchard,K.H.andJohnson,D.E.,ManagementofOrganisational

Behaviour,PHI.
4.Daft,L.R.,TheLeadershipExperience,CengageLearning.
5.Haldar,U.K.,LeadershipandTeam Building,OxfordUniversityPress.
6.Tripathi,D.K.,Team BuildingandLeadership,HimalayaPublishingHouse.
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MC:401 CORPORATEGOVERNANCEANDBUSINESSETHICS

Theexaminerisrequiredtosetninequestionsinall.Thefirstquestionwillbecompulsory
consistingofshortquestions(2markseach)coveringtheentiresyllabus.Inaddition,eight
morequestionswillbesetcomprisingtwoquestionsfrom eachunit.Thestudentsshallbe
requiredtoattemptfivequestionsinallselectingonequestionfrom eachunitinadditionto
compulsoryQuestionNo.1.Allquestionsshallcarryequalmarks.

Time:3Hours Max.Marks:70

UNIT-I

Evolution of corporate governance;developments in India;regulatory framework of corporate
governanceinIndia;SEBIguidelinesoncorporategovernance;reformsintheCompaniesAct.

UNIT-II

Corporate managementvs.governance;internalconstituents ofthe corporate governance;key
managerialpersonnel(KMP);chairman-qualitiesofachairman,powers,responsibilitiesanddutiesofa
chairman;chiefexecutiveofficer(CEO),roleandresponsibilitiesoftheCEO.

UNIT-III

IntroductiontoBusinessEthics:Theconcept,natureandgrowingsignificanceofEthicsinBusiness,
EthicalPrinciplesinBusiness,EthicsinManagement,TheoriesofBusinessEthics,EthicalIssuesin
Business,BusinessEthicsin21stCentury.

UNIT-IV

EthicsinvariousfunctionalareasofBusiness:EthicsinFinance,EthicsinHRM,EthicsinMarketing,
EthicsinProductionandOperationManagement.

RECOMMENDEDREADINGS:

1.Mallin,ChristineA.,CorporateGovernance(IndianEdition),OxfordUniversityPress,Delhi.
2.Blowfield,Michael,andAlanMurray,CorporateResponsibility,OxfordUniversityPress.
3.FrancescoPerrini,Stefano,andAntonioTencati,DevelopingCorporateSocialResponsibility-

AEuropeanPerspective,EdwardElgar.
4.Sharma,J.P.,CorporateGovernance,BusinessEthics&CSR,AneBooksPvtLtd,NewDelhi.
5.ManuelG.Velasquez,BusinessEthics,PearsonPrenticeHall.
6.RavindranathB.&NarayanaB.,BusinessEthics,VrindaPublicationsPvt.Ltd
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MC:402 INDIANECONOMY

Theexaminerisrequiredtosetninequestionsinall.Thefirstquestionwillbecompulsory
consistingofshortquestions(2markseach)coveringtheentiresyllabus.Inaddition,eight
morequestionswillbesetcomprisingtwoquestionsfrom eachunit.Thestudentsshallbe
requiredtoattemptfivequestionsinallselectingonequestionfrom eachunitinadditionto
compulsoryQuestionNo.1.Allquestionsshallcarryequalmarks.

Time:3Hours Max.Marks:

70

UNIT-I

ChangingStructureofIndianEconomy:ObjectivesandstrategyofeconomicplanninginIndia;Rationale
ofplanningunderNew EconomicPolicy;New industrialpolicy(1991);Privatizationandeconomic
reforms;GlobalizationanditsimpactonIndianeconomy.

UNIT-II

Human resource and economicdevelopment;Occupationalstructure and economicdevelopment;
HumandevelopmentinIndia;Naturalresources,economicdevelopmentandenvironmentaldegradation.

UNIT-III
Agriculture:Trendsinproduction;geographicalspreadofmodernagriculturepractices;Greenrevolution
anditseffects;GlobalizationandIndianagriculture;Agricultureproblemsandtheirmeasures;Poverty
andplanning inIndia;FoodsecurityinIndia;SmallscaleindustryinIndia;Organizationofrural,micro,
smallandmedium enterprisescredits.

UNIT-IV

ContemporaryIssuesinIndianEconomy:Foreigntradeanditsdeficit;GovernmentsubsidiesinIndia;
IssueofcompetitivenessofIndianmanufacturingsector;SEZasapolicyofindustrialdevelopment;
LandreformsandInfrastructurebottlenecksinIndianeconomy.

RECOMMENDEDREADINGS:

1.Datt,RuddarandSundaram,K.P.M.,IndianEconomy,S.Chand&Co.NewDelhi.
2.Ahluwalia,I.J.,IndustrialGrowthinIndia,OxfordUniversityPress,NewDelhi.
3.Byres,T.J.,TheIndianEconomy:MajorDebateSinceIndependence,OxfordUniversityPress,

NewDelhi.
4.Lucas,E.B.&Papanek,G.F.,TheIndianEconomy—RecentDevelopmentand
5.Jalan,B.,TheIndianEconomy—ProblemsandProspects,Viking,NewDelhi.
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MCF:411 FINANCIALSTATEMENTANALYSIS

Theexaminerisrequiredtosetninequestionsinall.Thefirstquestionwillbecompulsory
consistingofshortquestions(2markseach)coveringtheentiresyllabus.Inaddition,eight
morequestionswillbesetcomprisingtwoquestionsfrom eachunit.Thestudentsshallbe
requiredtoattemptfivequestionsinallselectingonequestionfrom eachunitinadditionto
compulsoryQuestionNo.1.Allquestionsshallcarryequalmarks.

Time:3Hours Max.Marks:70

UNIT-I

Overviewoffinancialstatementanalysis:TypesandcomponentsBusinessanalysis,basisofanalysis,
financialstatementanalysispreview,relevancetobusinessdecisionsandstepsinanalysingfinancial
statements;Financialreportingandanalysis:Reportingenvironment,Form ofthefinancialstatements,
IFRSframeworkforthepreparationandpresentationoffinancialstatements.

UNIT-II

Accountinganalysis:Analysisoffinancingactivities;Analysisofinvestingactivities;Analysinginvesting
activitiesandintercorporate investments;Analysisofoperatingactivitiesandincome:understanding
methodofrevenueandexpenses.

UNIT-III

Financialanalysis:Analysisofcashflowstatements;Returnoninvestedcapitalandprofitabilityanalysis;
Prospectiveanalysis:Projectionprocess,projectingfinancialstatements,applicationofprospective
analysisintheresidualincome,valuationmodelandtrendsinvaluedrivers;Shortterm liquidityanalysis:
workingcapitalanalysis,operatingactivityanalysis.

UNIT-IV

Creditanalysis:Liquidityandworkingcapital,andcapitalstructureandsolvency;Equityanalysisand
valuation:Earningpersistence,earningbasedequityvaluationandearningpowerandforecastingfor
valuation;Buildingblocksoffinancialstatementanalysis

RECOMMENDEDREADINGS:

1.Wild,JohnJ,Subramanyam,K.R.andHalseyRobertE.,FinancialStatementAnalysis,Nineth
edition,McGraw-Hill,NewDelhi.

2.Bernstein,LeopoldA.,FinancialStatementAnalysis,McGraw-HillInternational.
3.Foster,George.FinancialStatementAnalysis,PrenticeHall.
4.Penman,StephenH.FinancialStatementAnalysisandSecurityValuation,McGraw-Hill

International.
5.Stickney,ClydeP.andBrown,PaulR.FinancialReportingandStatementAnalysis,The
6.DrydenPress.
7.Hampton,John.J.,FinancialDecisionMaking.PrenticHallofIndiaPvt.Ltd.,NewDelhi.
8.Levy.H.andSarnatH.,CapitalInvestmentandFinancialDecision,EnglewoodCliffs,PrenticeHall

Inc.
9.VanHorne,JamesC.FinancialManagementandPolicy.EnglewoodCliffs,Prenticehalloflndia.
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MCF:412 MANAGEMENTOFFINANCIALSERVICES

Theexaminerisrequiredtosetninequestionsinall.Thefirstquestionwillbecompulsory
consistingofshortquestions(2markseach)coveringtheentiresyllabus.Inaddition,eight
morequestionswillbesetcomprisingtwoquestionsfrom eachunit.Thestudentsshallbe
requiredtoattemptfivequestionsinallselectingonequestionfrom eachunitinadditionto
compulsoryQuestionNo.1.Allquestionsshallcarryequalmarks.

Time:3Hours Max.Marks:70

UNIT-I

Financialsystem:Meaning,importanceandcomponents.FinancialServices:Meaning,nature,scope
andtypes.
Bookbuilding:ConceptandMechanism ofBookBuilding;SignificanceandBenefitsofBookBuilding;
secondarymarket-operationofIndianstockmarket.

UNIT-II

Depository:Concept,Depositoryparticipants;Functionsofdepositorysystem;Benefitsofdepository;
Depositorysystem inIndia.CreditRating:MeaningandTypes;BenefitsofCreditratingtoinvestorsand
companies.CreditRatingAgencies;ObjectivesandFunctions.

UNIT-III

Leasing:Concept.Classification,Accounting,LegalandTaxAspectsofLeasing:FinancialEvaluationof
Leasing.Factoring:Meaning,CharacteristicsandTypesofFactoringarrangements,FactoringinIndia,
Factoringvs.Forfeiting.

UNIT-IV

CreditCards:Conceptand Significance;Types ofcreditcards,CreditCard business in India.
Securitization:Concept,Mode,Mechanism andBeneficiariesofSecuritization;SecuritizationinIndia.
VentureCapital:Meaning,ModesofFinancing,RoleandFunctionsofMerchantBankers.

RECOMMENDEDREADINGS:
1.Khan,M.Y.,ManagementofFinancialServices,McGrawHill.
2.Gordan,EandK.Natrajan,EmergingScenarioofFinancialServices.HimalayaPublishing

House.
3.Meidan,ArthurBrennet,M.,OptionPricing:Theory&Applications,LexingtonBooks.
4.Kim,SukandKim,Seung,GlobalCorporateFinance.TextandCases,MiamiFlorida,Kotb.
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MCF:413 CORPORATETAXPLANNING

Theexaminerisrequiredtosetninequestionsinall.Thefirstquestionwillbecompulsory
consistingofshortquestions(2markseach)coveringtheentiresyllabus.Inaddition,eight
morequestionswillbesetcomprisingtwoquestionsfrom eachunit.Thestudentsshallbe
requiredtoattemptfivequestionsinallselectingonequestionfrom eachunitinadditionto
compulsoryQuestionNo.1.Allquestionsshallcarryequalmarks.

Time:3Hours Max.Marks:70

UNITI

BasicConceptsofIncomeTax;ComputationofIncomeunderDifferentHeadsofIncome,Setoffand
CarryforwardofLosses,DeductionsandExemptions;AdditionalTaxonUndistributedProfits.

UNITII

MeaningandScopeofTaxPlanning,DifferencebetweenTaxplanningTaxEvasionandTaxAvoidance,
ResidentialstatusandTaxincidenceofaCompany;ComputationofCorporateTaxLiability.

UNITIII

TaxPlanningwithreferencetoLocationofUndertaking,TaxPlanningregardingDividendsPolicy,Inter
CorporateDividendsandTransfers.

UNITIV

TaxConsiderationsinRespectofSpecificManagerialDecisionlikeMakeorBuy,OwnorLease,Closeor
Continue,SaleinDomesticMarketsorExports;ReplacementsandCapitalBudgetingDecisions,etc;Tax
PlanninginrespectofManagerialRemuneration.

RECOMMENDEDREADINGS:

1.Singhania,VK.andSinghania,Monica,Students’GuidetoIncomeTax,Taxmann.
2.Singhania,VK.&Singhania,Kapil,DirectTaxesLawandpractice,Taxmann.
3.Singhania,VK.andSinghania,Monica,CorporatetaxPlanningandBusinessTaxProcedures,

Taxmann.
4.Ahuja,G&Gupta,Ravi,SimplifiedApproachtoCorporateTaxPlanningandManagement,Bharat

LawHouseprivatelimited
5.Srinivas,EA.,HandbookofCorporateTaxPlanning,TataMcGraw,Hill.
6.Iyengar,AC.Sampat,LawofIncomeTax,BharatHouse.



Page|43

MCF:414 INTERNATIONALFINANCE

Theexaminerisrequiredtosetninequestionsinall.Thefirstquestionwillbecompulsory
consistingofshortquestions(2markseach)coveringtheentiresyllabus.Inaddition,eight
morequestionswillbesetcomprisingtwoquestionsfrom eachunit.Thestudentsshallbe
requiredtoattemptfivequestionsinallselectingonequestionfrom eachunitinadditionto
compulsoryQuestionNo.1.Allquestionsshallcarryequalmarks.

Time:3Hours Max.Marks:70

UNIT-I

InternationalFinance:Meaning,importanceandscope.Comparisonbetweeninternationalfinanceand
domesticfinance.Evolutionoftheinternationalmonetaryfinancialsystem.Foreignexchangemarket:
TypesofForeignExchangeMarketsandTransactions,QuotingForeignExchangeRates,Spread,Official
andFreeMarketRates,CrossCurrencyRates,ForwardRates.

UNIT-II

Financefunctioninmultinationalfirm;Institutionalstructureofinternationalfinancialmarkets;costand
availabilityofinternationalfinancialflows;internationalfinancialinstruments.Internationalworking
capitalmanagement.

UNIT-III

Aspectsofinternationalcashmanagement:investmentcriteriaandborrowingdecisions;centralized
versus decentralized cash management;internationalreceivables management;securitization of
receivables.InternationalInvestmentfactorsandbenefits;directandportfolioinvestment:international
CAPM;capitalbudgetingforforeigndirectinvestment;

UNIT-IV

Assessingandmanagingpoliticalrisk.Internationalaspectsofraisingcapital;determiningfinancial
structureofforeignsubsidiariesofMNCs;financialchoicesforanMNCanditsforeignaffiliates;costs
andrisksoffinancing.

RECOMMENDEDREADINGS:
1. EunandRescnik,InternationalFinancialManagement,TataMcGrawHill,NewDelhi.
2. MauriceD.Levi,InternationalFinance,McGraw-Hill,NY.
3. A.Buckley,MultinationalFinance,Prentice-HallofIndia,NewDelhi
4. A.C.Shaprio,MultinationalFinancialManagement,Prentice-Hall,NewDelhi
5. P.G.Apte,InternationalFinancialManagement,TataMcGraw-Hills,NewDelhi.
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MCM:421 RETAILMANAGEMENT

Theexaminerisrequiredtosetninequestionsinall.Thefirstquestionwillbecompulsory
consistingofshortquestions(2markseach)coveringtheentiresyllabus.Inaddition,eight
morequestionswillbesetcomprisingtwoquestionsfrom eachunit.Thestudentsshallbe
requiredtoattemptfivequestionsinallselectingonequestionfrom eachunitinadditionto
compulsoryQuestionNo.1.Allquestionsshallcarryequalmarks.

Time:3Hours Max.Marks:70

UNITI

IntroductiontoRetail-EvolutionofRetail,OrganizedVsUnorganizedretailing,RetailMix,Retailtheory,

RetailCycle;TypesofRetailers;CareersinRetailing;UnderstandingConsumers.

UNITII

RetailLocations-PlannedandUnplanned,RetailSiteLocation-SiteCharacteristics,TradeArea

Characteristics,LocationandSiteEvaluation;StoreLayoutandDesign;SpaceManagement;Visual

Merchandising;Atmospherics.

UNITIII

MerchandiseManagement-Process,ForecastingSales,DevelopingAssortmentPlans,NationalBrands

andPrivateLabels;RetailPricing-SettingRetailPrices,PriceAdjustments,PricingStrategies;Retail

CommunicationMix.

UNITIV

InformationandSupplyChainManagement-InformationFlows,Logistics,DistributionCentre.

ContemporaryissuesinRetail-RetailscenarioatInternationalandNationalLevel,Technologyin

Retailing,e-retailing,Challengesfortraditionalretailande-retail,FDIinRetail.

RECOMMENDEDREADINGS:

1.LevyMicheal,WeitzBartonA.AndPanditAjay,RetailingManagement,TataMcGraw Hill,New

Delhi

2.Berman.Barryand Evans,JoelR.;RetailManagement;A StrategicApproach;PHI/Pearson

Education;NewDelhi

3.Newman,AndrewJ.&Cullen,Peter;Retailing:Environment&Operations:VikasPublishingHouse;
NewDelhi.

4.Gilber,David;RetailMarketingManagement;PearsonEducation;NewDelhi.
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MCM:422 RURALMARKETING

Theexaminerisrequiredtosetninequestionsinall.Thefirstquestionwillbecompulsory
consistingofshortquestions(2markseach)coveringtheentiresyllabus.Inaddition,eight
morequestionswillbesetcomprisingtwoquestionsfrom eachunit.Thestudentsshallbe
requiredtoattemptfivequestionsinallselectingonequestionfrom eachunitinadditionto
compulsoryQuestionNo.1.Allquestionsshallcarryequalmarks.

Time:3Hours Max.Marks:70

UNIT-I

Features,Significance,ScopeandLimitationsofruralmarketsinIndia;Environmentalfactorsaffecting
ruralmarkets;Changingfocusofcorporatetowardsruralmarkets;Demographicandpsychographic
profileofruralconsumer;ClassificationofproductsandservicesinRuralmarketing,ruraldemandand
problemsinruralmarketing.

UNIT-II

Agriculture Marketing –Definition,Scope,Conceptand Objectives;Differences in Agriculturaland
ConsumerMarketing;Constraints in Agriculturalmarketing; Role of Agriculture in Economic
DevelopmentofIndia;RoleofGovernmentinAgriculturalDevelopment;Agribusiness;Exportpotential
forfarm products-SupportingServices.

UNIT-III

CooperativeMarketing–Concept,History,Functions–Reasonsforslowprogressofcooperativesector,
Advantages&LimitationsofOrganizedretailinginAgriInputsandOutputs,TrendsinAgriMarketing.
SupplyChainManagementinAgriBusinessi.e.ColdChains,Organizedprocurement&warehousing.

UNIT-IV

MarketingMixforruralproducts;InnovativedistributionChannelslikeITCE-Choupal,GodrejAdhar,HUL
Shakti;Roleoffinancialinstitutionsinruralmarketing.Ruralmarketingstrategies:Differentmodelsand
casestudiesofcorporatevisTataKisanSevaKendra,Commoditymarketfunctioningetc.

RECOMMENDEDREADINGS:

1.AcharyaS.S.andAgarwalN.L.,AgriculturalMarketinginIndia,Oxford&IBHPublishingCo.
2.Dr.SubhashBhave,AgribusinessManagementinIndia–Text&Cases.
3.Arora,RC.,IntegratedRuralDevelopment,Scharnd.
4.Desao.Vassal.RuralDevelopment,Himalaya.
5.Mishar,S.N.,PoliticsandSocietyinRuralIndia,InterIndia.
6.Porter,Michael,E.CompetitiveStrategy,FreePress.
7.T.PGopalaswamy,Ruralmarketing-Environment,problemsandstrategies
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MCM:423 INDUSTRIALMARKETING

Theexaminerisrequiredtosetninequestionsinall.Thefirstquestionwillbecompulsory
consistingofshortquestions(2markseach)coveringtheentiresyllabus.Inaddition,eight
morequestionswillbesetcomprisingtwoquestionsfrom eachunit.Thestudentsshallbe
requiredtoattemptfivequestionsinallselectingonequestionfrom eachunitinadditionto
compulsoryQuestionNo.1.Allquestionsshallcarryequalmarks.

Time:3Hours Max.Marks:

70

UNIT-I

NatureandScopeofIndustrialMarketing:MeaningandConceptofIndustrialMarketing,Difference

betweenIndustrialandConsumerMarketing,EconomiesofIndustrialMarketingDemand;Understanding

IndustrialMarkets:TypesofIndustrialCustomers,ClassificationofIndustrialProducts,andMarketing

ImplicationsfordifferentcustomersandDifferentProductTypes.

UNIT-II

OrganizationalBuyingandBuyerBehaviour:BuyerMotives,PhasesinIndustrialBuyingProcess,Types

ofBuying Situations,BuyerSellerRelationship,Models OfIndustrialBuyerBehaviour,Industrial

MarketingResearchProcess;IndustrialMarketSegmentation,TargetMarketsandPositioning.

Unit-III

ProductStrategy:MeaningandConceptofanIndustrialProduct,DeterminantsofProductMix,Industrial

ProductLifeCycleandStrategies,NewProductDevelopmentProcess;MarketingStrategiesforProduct

relatedServicesandPureServices;IndustrialPricingDecisions:FactorsInfluencingPricingDecisions,

PricingStrategies,PricingMethods.

Unit-IV

IndustrialDistributionChannelsandMarketingLogistics:DistinctiveNatureofMarketingChannels,Role

ofIntermediariesChannelDesign,RoleofLogisticsandCustomerServicesinIndustrialMarketing,

Majorcomponents/Majordecision areas oflogistics,TotalCostApproach.IndustrialMarketing

Communication:DevelopingIndustrialCommunicationProgramme,RoleofPersonalSellinginIndustrial

Marketing,PersonalSellingProcess,ImportanceofAdvertising,SalesPromotionandDirectMarketingin

IndustrialMarketing. StrategicPlanning,ImplementingandControllinginIndustrialMarketing

RECOMMENDEDREADINGS:

1.Reeder,RobertR.IndustrialMarketing:Analysis,PlanningandControl.EnglewoodCliffs.New

Jersey,PrenticeHallInc.

2.Havalder,KrishnaK.:IndustrialMarketing,TMH,NewDelhi.

3.Havalder,KrishnaK:TextandCases,4thed.,TMH,NewDelhi.

4.Hill,Richard,etc.IndustrialMarketing,HomewoodIllionis,RichardD.Irwin.

5.Webster,FE.IndustrialMarketingStrategy,2nded.NewYork,JohnWiley.

6.Ghosh,IndustrialMarketing,OxfordUniversityPress.

7.Mukerjee,Industrialmarketing,ExcelBooksIndia.
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MCM:424 BRANDMANAGEMENT

Theexaminerisrequiredtosetninequestionsinall.Thefirstquestionwillbecompulsory
consistingofshortquestions(2markseach)coveringtheentiresyllabus.Inaddition,eight
morequestionswillbesetcomprisingtwoquestionsfrom eachunit.Thestudentsshallbe
requiredtoattemptfivequestionsinallselectingonequestionfrom eachunitinadditionto
compulsoryQuestionNo.1.Allquestionsshallcarryequalmarks.

Time:3Hours Max.Marks:

70

Unit-I

Brandingterminology,basicbrandingconcepts-brandawareness,brandpersonality,brandimage,brand

identity,brandloyalty,brandequity,majorbrandingdecisions:selectingabrandname,brandextension

decision,familyversusindividualbrandnames,multiplebranding,privateversusnationalbranding,

importanceofbranding

Unit-II

Brandsversusproducts,brandingchallengesandopportunities,conceptofbrandequity,sourcesand

benefitsofbrandequity,customerbasedBrandequity,designingmarketingprogrammetobuiltbrand

equity,measurementofbrand equity,Strategic brand managementprocess,conceptofBrand

positioningandrelaunch,Identifyingandestablishingbrandpositioningandvalues.

Unit-III

Planningandimplementingbrandmarketingprogrammes,designingmarketingprograms,measuring

andinterpretingbrandperformance:developingabrandequitymeasurementandmanagementsystem,

designing and implementing branding strategies,Brand building and communication,E-Branding,

handlingbrandnamechanges

Unit-IV

New products and brand extension,evaluating brand extension opportunities,reinforcing brands,

revitalizingbrands,managingbrandsovergeographicboundariesandmarketsegments,rationalefor

goinginternational,globalmarketingprograms-advantageanddisadvantage,standardizationversus

customization,globalbrandstrategyBrandinginruralmarketing,brandinginspecificsectors:retail,

industrial,servicebrands

RECOMMENDEDREADINGS:

1.KavinlaneKeller.StrategicBrandManagement.3rdEdition.PearsonEducation.

2.DavidAAaker.ManagingBrandEquity.NewYork,FreePress.

3.DonCowley.Understandingbrands.Koganpage

4.J.N.Kapferer.StrategicBrandManagement.
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MCH:431 TRAININGANDDEVELOPMENT

Theexaminerisrequiredtosetninequestionsinall.Thefirstquestionwillbecompulsory
consistingofshortquestions(2markseach)coveringtheentiresyllabus.Inaddition,eight
morequestionswillbesetcomprisingtwoquestionsfrom eachunit.Thestudentsshallbe
requiredtoattemptfivequestionsinallselectingonequestionfrom eachunitinadditionto
compulsoryQuestionNo.1.Allquestionsshallcarryequalmarks.

Time:3Hours Max.Marks:

70

UNIT-I

IntroductiontoTrainingandDevelopment:Concept,Objectives,Types,Importance,RoleofTrainingand
DevelopmentinHRD,Role,ResponsibilitiesandChallengesofTrainingManager,StrategicTraining;
OverviewofTrainingProcess.

UNIT-II

Assessment:Training NeedsAssessment-Organizationalanalysis,Personanalysis,Taskanalysis;
ObjectivesSetting;Learning:TheoriesandProgram Design,PrinciplesofAdultLearning.

UNIT-III

Implementation:TraditionalandModernTrainingMethods;RoleofTechnologyinTraining;Training
Aids;TrainingClimate.

UNIT-IV

Evaluation:Concept,ProcessofEvaluation,Evaluationdesigns,TrainingEffectiveness,Transferof
Training;FutureofTrainingandDevelopment.

RECOMMENDEDREADINGS:

1.Noe,R.A.,EmployeeTrainingandDevelopment,McGrawHill

2.Blanchard,P.N.,Thacker,J.W.andRam,V.A.,EffectiveTraining:Systems,Strategiesand

Practices,AllynandBacon

3.Beebe,S.A.,Mottet,T.P.&Roach,K.D.,TrainingandDevelopment:EnhancingCommunicationand

LeadershipSkills, AllynandBacon,2004.

4.Dessler,G.,HumanResourceManagement,PrenticeHallofIndia

5.Rao,V.S.P.,HumanResourceManagement,ExcelBooks

6.Buckley,R.&Caple,J.,TheTheory&PracticeofTraining,KoganPage.
7.Lynton,R.&Pareek,U.,TrainingforDevelopment,SagePublications.
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MCH:432 LABOURWELFAREANDSOCIALSECURITY

Theexaminerisrequiredtosetninequestionsinall.Thefirstquestionwillbecompulsory
consistingofshortquestions(2markseach)coveringtheentiresyllabus.Inaddition,eight
morequestionswillbesetcomprisingtwoquestionsfrom eachunit.Thestudentsshallbe
requiredtoattemptfivequestionsinallselectingonequestionfrom eachunitinadditionto
compulsoryQuestionNo.1.Allquestionsshallcarryequalmarks.

Time:3Hours Max.Marks:70

UNIT-I

LabourWelfareActivities:ConceptandSignificance,OriginofLabourWelfareactivities,Theoriesof
LabourWelfare;StatutoryWelfare Provision in FactoryAct,1948;LabourWelfare Funds;Labour
InspectionSystem.

UNIT-II

CriticalEstimateofWelfareWorkbyEmployers,LocalBodiesandTradeUnions;WelfareofUnorganized
Labour;ILOandLabourWelfare.

UNIT-III

SomeSpecialWelfareActivities:GrainShopFacilities,EducationalFacilities,MedicalandReorientation,
Workerseducationscheme;Industrialsafety;Industrialhousing;Industrialhealth;Industrialhygiene.

UNIT-IV

SocialSecurity:ConceptandImportance;Employees’CompensationinIndia;SicknessInsurancein
India;UnemploymentInsuranceinIndia;OldAgeandInvaliditySecurity;SocialSecurityMeasuresinthe
selectedCountries(England,Japan&U.S.A.).

RECOMMENDEDREADINGS:

1.DaleYoder,PersonalManagementandIndustrialRelations,TataMcGrawHill.
2.Monappa,Arun,IndustrialRelations,TataMcGrawHill.
3.Sharma,A.M.,AspectsofLabourWelfareandSocialSecurity,HimalayaPublishingHouse.
4.Sivarethinamohan,R.,IndustrialRelationandLabourWelfare,PHILearningPrivateLtd.
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MCH:433 INTERPERSONALBEHAVIOURANDGROUPDYNAMICS

Theexaminerisrequiredtosetninequestionsinall.Thefirstquestionwillbecompulsory
consistingofshortquestions(2markseach)coveringtheentiresyllabus.Inaddition,eight
morequestionswillbesetcomprisingtwoquestionsfrom eachunit.Thestudentsshallbe
requiredtoattemptfivequestionsinallselectingonequestionfrom eachunitinadditionto
compulsoryQuestionNo.1.Allquestionsshallcarryequalmarks.

Time:3Hours Max.Marks:70

UNIT-1

Groupdynamic:typesofgroups,stagesofgroupdevelopmentandchange;Groupcohesiveness:factors
contributingtogroupcohesiveness,Influenceprocesses-powerandpoliticsingroups.

UNIT-2

Interpersonalcommunication:Uncertainty reduction theory,Socialexchange theory,Cognitive
dissonance theory; Interpersonal awareness and feedback process- Transactional Analysis;
Interpersonaltrust;Competitionandcooperation

UNIT-3

Groupdecisionmaking:TheVroom YettonModel,Techniquesofgroupdecisionmaking,Advantages
anddisadvantagesofgroupdecisionmaking;Groupsynergy;Team building;

UNIT-4

Inter-group relation and conflict:natureand typesofconflicts,causesofconflictsand remedial
measures ofgroup conflicts,Role ofNegotiation in group conflicts;distributive and integrative
negotiation,thirdpartynegotiation;Fundamentalinterpersonalrelationsorientation(FIRO-B).

RECOMMENDEDREADINGS:

1.Bennis,W G.EssayinInterpersonalDynamics,DorseyPress.
2.Kolb,D.,OrganizationalBehaviour:AnExperientialApproach,EnglewoodCliffs,PrenticeHall

Inc..
3.Kolb,D.,OrganizationalBehaviour:PracticalReadingsforManagement,EnglewoodCliffs,

PrenticeHallInc.
4.Mainiero,LA&TromleyCL.,DevelopingManagerialSkillsinOB,PrenticeHallofIndia,
5.Moore,M D.,InsideOrganizations:UnderstandingtheHumanDimensions,Sage.
6.Chandan,JS,OrganizationalBehaviour,VikasPublication.
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MCH:434 GLOBALHUMANRESOURCEMANAGEMENT

Theexaminerisrequiredtosetninequestionsinall.Thefirstquestionwillbecompulsory
consistingofshortquestions(2markseach)coveringtheentiresyllabus.Inaddition,eight
morequestionswillbesetcomprisingtwoquestionsfrom eachunit.Thestudentsshallbe
requiredtoattemptfivequestionsinallselectingonequestionfrom eachunitinadditionto
compulsoryQuestionNo.1.Allquestionsshallcarryequalmarks.

Time:3Hours Max.Marks:70

UNIT-I

HumanandCulturalVariablesinGlobalOrganizations:Cultureandvalues,CrossCulturalDifferences
andManagerialImplications

UNIT-II

CulturesinOrganizationsandHofstede'sStudy– CulturaldimensionsandtheirHRandmanagerial
implications.

UNIT-III

EvolutionofGlobalOrganizations:CrossCulturalLeadership,MotivationandDecisionMaking,Cross
CulturalCommunicationandNegotiation.

UNIT-IV

Human ResourceManagementin GlobalOrganizations:Selection,SourcecriteriaforInternational
Assignment,CompensationandAppraisalSystem.

RECOMMENDEDREADINGS:

1.Adler,N.J.,InternationalDimensionsofOrganizationalBehaviour,KentPublications.
2.Bartiett,C.andGhoshal,S.,TransnationalManagement:Text,CasesandReadingsin
3.CrossBorderManagement,Irwin.
4.Dowling,P.J.,InternationalDimensionsofHumanResourceManagement,Wadsworth.
5.Hofstede,G.,CulturesConsequence:InternationalDifferencesinWorkRelatedValues,
6.Sage.
7.Marcis,D.& Puffer,S.M.,ManagementInternational:Cases,ExercisesandReadings,
8.WestPublishing.
9.Mead,R.,InternationalManagement:CrossCulturalDimensions,Blackwell.
10.Ronen,S.,ComparativeandMultinationalManagement,JohnWiley.
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OPENELECTIVEPAPERS

OE-101 COMMUNICATIONSKILLS

Theexaminerisrequiredtosetninequestionsinall.Thefirstquestionwillbecompulsory
consistingofshortquestions(2markseach)coveringtheentiresyllabus.Inaddition,eight
morequestionswillbesetcomprisingtwoquestionsfrom eachunit.Thestudentsshallbe
requiredtoattemptfivequestionsinallselectingonequestionfrom eachunitinadditionto
compulsoryQuestionNo.1.Allquestionsshallcarryequalmarks.

Time:3Hours Max.Marks:70

UNIT-I

Introduction,Communication-Anoverview,definitionofCommunication,ProcessofCommunication,
Features,Importance,PurposeofProfessionalcommunicationRoleofcriticalandcreativeThinking,
EmotionsinCommunication,RoleofInter-culturalCommunication.

UNIT-II
FormsofCommunication,Verbal,Non-verbal,Intrapersonal,Interpersonal,MassCommunication,Media
Communication,BarrierstoCommunication,DifferentTypesofCommunicationFlow.

UNIT-III
Fundamentals of Communication,Communication exchange,communication and Relationship.
ListeningSkills,RecognitionandResponse.BasicBusinessDocuments

UNIT-IV
Job Interviews :Introduction,Definition,Process,stages in job Interviews,Types ofInterviews,
Preparation,Desirablequalities,knowyourself

RECOMMENDEDREADINGS:

1.DonaJ.Young,FoundationsofBusinessCommunication:AnIntegrativeApproach,TataMcGraw
–HillEdition,NewDelhi.

2.CourtlandLBovee,JohnV.ThillandAbhaChatterjee“BusinessCommunicationToday10thEdition,
PrenticeHall

3.SanjayKumarandPushpLata“CommunicationSkills”OxfordUniversityPress-2ndEdition.
4.BoveeandThill,BusinessCommunicationEssentials,PersonEducation.
5.LockerandKaczmarek,“BusinessCommunication:BuildingCriticalSkills,MCGrawHillEducation.



Page|53

OE-201 FUNDAMENTALSOFCOMMERCE

Theexaminerisrequiredtosetninequestionsinall.Thefirstquestionwillbecompulsory
consistingofshortquestions(2markseach)coveringtheentiresyllabus.Inaddition,eight
morequestionswillbesetcomprisingtwoquestionsfrom eachunit.Thestudentsshallbe
requiredtoattemptfivequestionsinallselectingonequestionfrom eachunitinadditionto
compulsoryQuestionNo.1.Allquestionsshallcarryequalmarks.

Time:3Hours Max.Marks:

70

UNIT-I

Conceptandcharacteristicsofbusiness.Objectivesofbusiness-Economicandsocial,roleofprofitin
business.Classification ofbusinessactivities:Industryand Commerce.Industry-types:primary,
secondary,tertiary-Meaningandsubtypes.Commerce-trade:types(internal,external,wholesaleand
retail;andauxiliariestotrade:banking, insurance,transportation,warehousing,communication,and
advertising.Businessrisks-Meaning,natureandcauses.

UNIT-II

PersonalFinance:Meaningandimportance;Financialplanning:meaning,processandroleoffinancial
planner;Riskprofiling:clientdataanalysis,lifecycle,wealthcycle;Assetallocation:Strategic,Tactical,
FixedandFlexible.

UNIT-III

InvestmentManagement:meaningandimportance.Investmentavenues:equity,debt,gold,realestate,
mutualfunds,exchangetradedfunds.Portfoliomanagement:meaning,construction,evaluationand
revision.Loanmanagement:meaning,types,importanceandassessment.

UNIT-IV

Taxplanning:basictermsofincometax,advancetax,taxdeductionatsource,deductionsundersection
80C,80CCC,80Dand80G;Taxationofinvestmentproducts;Retirementplanning;Managementof
nomination,powerofattorneyandwill.

RECOMMENDEDREADINGS:

1.KapoorJackR,PersonalFinance,TheMcGraw-Hillcompanies.
2.Huang.StanleySCandRandall,MauryR.,InvestmentAnalysisandManagement.AllynandBacon.
3.Gaungully,Ashok,InsuranceManagement,NewAgePublishers,NewDelhi.
4.Ahuja,GK&GuptaRavi.SystematicApproachtoIncomeTax,Allahabad,BharatLawHouse.
5.Pandian,SecurityAnalysisandPortfolioManagement,VikasPublishingHouse,NewDelhi.
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OE–301 BUSINESSENVIRONMENT

Theexaminerisrequiredtosetninequestionsinall.Thefirstquestionwillbecompulsory
consistingofshortquestions(2markseach)coveringtheentiresyllabus.Inaddition,eight
morequestionswillbesetcomprisingtwoquestionsfrom eachunit.Thestudentsshallbe
requiredtoattemptfivequestionsinallselectingonequestionfrom eachunitinadditionto
compulsoryQuestionNo.1.Allquestionsshallcarryequalmarks.

Time:3Hours Max.Marks:70

UNIT-I

EnvironmentConceptandAnalyses:InternalandExternalenvironment,microandmacroenvironment;

Globalbusinessenvironment;Environmentalscanning;Economicsystems.

UNIT-II

Macroeconomicindicators;New Industrialpolicyresolution,1991andlatestresolutioninthispolicy;

FiscalandMonetarypolicyandtheirFunctionandimpactonmarkets;RecenteconomicreformsinIndia;

PrivatizationinIndia

UNIT-III

Typesandconceptofenvironment:economic,technological,politicalandgovernment,Demographic,

socialand legalframework forbusiness (Consumerprotection Act,Competition Act,FEMA and

environmentalprotectionAct);Financialenvironment:financialsystem,stockmarketoperationsand

regulations(SEBI).

UNIT-IV

IndustriallabourenvironmentandtradeunionsinIndia;Globalization:Opportunitiesandchallengesfor

MNCs in India; Foreign investmentin India; Trends in globaltrade and economic integration;

ContemporaryIssues:tradeandclimatechange,tradeandfoodsecurity,tradeandfinance,trade

Geopoliticsandsustainabledevelopment.

RECOMMENDEDREADINGS:

1. FaisalAhmedandM.AbsarAlam.BusinessEnvironment:IndianandGlobal Perspective,PHI,New
Delhi.

2.Cherunilam,Francis,BusinessEnvironment,HimalyaPublishingHouse.

3.Misra,S.K.&Puri,V.K.,IndianEconomy,HimalyaPublishingHouse.

4.AswathThapa,K.,BusinessEnvironment,ExcelBooks.

5.BediS.K.,BusinessEnvironment,ExcelBooks.

6.PaulJastin,BusinessEnvironment,TataMcGrawHill.

7.EconomicSurvey,Govt.ofIndia.
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OE-401 FUNDAMENTALSOFECONOMETRICS

TimeAllowed:3Hours Max.Marks:70

Theexaminerisrequiredtosetninequestionsinall.Thefirstquestionwillbecompulsory
consistingofshortquestions(2markseach)coveringtheentiresyllabus.Inaddition,eight
morequestionswillbesetcomprisingtwoquestionsfrom eachunit.Thestudentsshallbe
requiredtoattemptfivequestionsinallselectingonequestionfrom eachunitinadditionto
compulsoryQuestionNo.1.Allquestionsshallcarryequalmarks.

UNIT-I

Nature,scope and methodologyofeconometrics;Simple LinearRegression Model:Assumptions,
Proceduresand propertiesofOLS estimator,Co-efficientofdetermination,Testsofsignificance,
Maximum LikelihoodMethod.

UNIT-II

MultipleLinearRegressionAnalysis:Methodofleastsquares,PropertiesofOLSestimator,Testof
significanceofregressionco-efficients,R2andadjustedR2;EconometricProblems:Multicollinearity,
AutocorrelationandHetroscedasticity.

UNIT-III

Dummyvariables-Natureanduses,Regressionondummyvariables,RegressiononDummyDependent
Variable-ThebasicideaoftheLinearProbabilityModel(LPM),ProbitandLogitModels.Dynamic
EconometricModels:Koyckdistributedlagmodel,theadaptiveexpectationmodel,andthepartial
adjustmentmodel.

UNIT-IV

SimultaneousEquation Models:Structural,Reduced and finalforms,Identification-Orderand rank
conditions,Methodsforestimatingthesimultaneousmodels-BasicideaofIndirectLeastSquare(ILS)
andTwoStageLeastSquare(2SLS)methods.SeeminglyUnrelatedRegressions(SUR),SURversusOLS.

RECOMMENDEDREADINGS:

1.Greene,William H.,EconometricAnalysis,Macmillan.
2.Johnston,J.,EconometricMethods,McGraw-Hill.
3.Gujrati,DamodorN.,BasicEconometrics,McGraw-Hill.
4.StockJ.H.andWatsonM.W.IntroductiontoEconometrics,Addison-WesleySeriesin

Economics,2ndEdition.
5.Koutsoyiannnis,A.,TheoryofEconometrics,Harper&Row.
6.Kmenta,J.,TheoryofEconometrics,Macmilan.
7.Maddala,G.S.,IntroductiontoEconometrics,Macmillan.


